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OUR PROGRAM
      The modest monthly publication, the first issue of which is hereby published, will 
partly serve as an intermediary between the poster stamp friends, whose numbers 
have grown at an ever-increasing rate in the year since we published the first stamp, 
and partly work to make a leisure activity, which we believe is both entertaining and 
educational, known to an even wider circle.
   Our special favorite is the poster stamp, but also the Christmas stamp (seal) and 
other charity stamps; in general, all artistically executed small printed items have 
our admiration. Messages concerning other collectors’ items will occasionally find 
their way to our columns — but our magazine will first and foremost be devoted to 
the poster stamp.
      The magazine SAMLERMÆRKET (THE POSTER STAMP) will act as a club of 
which every subscriber becomes a member. The POSTER STAMP COLLECTORS 
UNION will

1)  put the members in mutual exchange relations, 
2)  work for the formation of collector circles in various parts of the country   
3)  provide addresses of dealers of foreign poster stamps, 
4)  facilitate poster stamp exhibitions, 
5)  provide members with new poster stamps free of charge every month, 
6)  arrange raffles of rare poster stamps, 
7)  work to ensure that future stamps appear in an artistic style and with such support
     that they become collectible, 
8)  publish the monthly magazine SAMLERMÆRKET which will provide a list of pre-
     viously published poster stamps and announcements of new stamps, as well as pro-
     vide practical instructions regarding the collections’
     acquisition and organization.



9)   examine the size of the issues and prevent new printings of official stamps that
       are out of date.

      In those circles where the poster stamp has already gained ground in Denmark, the 
enthusiasm is so great that the beautiful poster stamps will probably be more popular 
in a few years than the stamps are at present. Then there will be talk of expanding the 
scope of this small magazine, and other artistic small prints will be discussed.
      For the time being we have made it our duty to ensure that the already highly in-
terested, excited schoolchildren can join in the game, and the subscription price for 
SAMLERMÆRKET has therefore been set as low as 50 øre per quarter, sent postage 
free. The magazine can be ordered by mail or in person at the SAMLERMÆRKET 
office at Hestemøllestræde 6.

ANDREASEN & LACHMANN

WHAT IS A POSTER STAMP?

      Christmas Seals are well known to 
be a Danish invention. Postmaster Hol-
bøll’s brilliant idea spread throughout the 
world in less than a year, and the number 
of stamps that have since been issued for 
charitable or other idealistic purposes is 
enormous. Societies and exhibition com-
mittees soon began to use this new means 
of promotion, and it was not long before 
some foresighted businessmen around the 
world realized that artistically executed 
propaganda stamps, as they were usually 
called, could advantageously be used in 
advertising.
      Already at this time, collectors—main-
ly stamp collectors, but also, for example, 
printed matter collectors—noticed that 
these beautifully made stamps were an 
appealing collectible item, and from that 
moment the propaganda stamp movement 
grew rapidly.
      Everywhere abroad, especially in Ger-
many, collector clubs with this specialty 
were formed, and about a year ago the

first magazine devoted exclusively to this 
collector’s interest began to appear. More 
and more companies issued propaganda 
stamps, and famous artists provided de-
signs for them. An elevation of modern 
graphic art, as far as small prints are con-
cerned, became one of the movement’s 
results, while the appreciation for beauti-
ful printed materials spread to all levels 
of society. These apparently insignificant 
stamps truly have a taste-cultivating mis-
sion, not least because the youth in school 
everywhere eagerly engage with them 
with great interest.
      Almost a year ago, the movement re-
turned to Denmark when the company An-
dreasen & Lachmann released its first se-
ries of ‘Poster Stamps.’ The word was new, 
but a new object requires a new word. By 
designating the stamps as poster stamps 
and not, for example, as advertising stamps 
or propaganda stamps, the intention was to 
emphasize that these stamps must have a 
value beyond the advertising one, since 
they must be so satisfactory from an ar-
tistic and industrial point of view that they



really deserve interest from the collector. 
If not all stamps issued so far have been 
as beautiful as desired, the reason is that 
the customers have lacked understanding 
of this side of the matter.
   It is also the artistic value that in the 
eyes of many gives the collector’s stamp 
an advantage over the stamp as a collec-
tor’s item.
   When a schoolboy is delighted that he has 
got his hands on “a very rare one”, he does 
not give a thought to whether the stamp 
looks good. It is inconceivable that a post-
age stamp collector would keep a good 
stamp out of his collection simply because 
he thinks it looks ugly. But it is not only 
conceivable, but even highly probable, in 
any case absolutely recommendable, that 
a collector of poster stamps will be quite 
ruthless and only include in his collection 
what in his opinion suits it. He will set 
himself up as a self-appointed Supreme 
Court and without hesitation judge (and if 
possible exchange!) what he does not find 
personal pleasure in and does not have a 
personal interest in for any other reason.
   The appealing thing about a collection of 
poster stamps is that, when it is carefully 
executed, it is quite differently character-
ized by the collector’s taste than a postage 
stamp collection.
   The POSTER STAMP COLLECTORS 
UNION, like foreign associations of a 
similar nature, will do its part to favor 
this development of collector interest by 
primarily providing its members with ex-
emplary executed poster stamps. And the 
businesses and institutions that pay for 
the production will not regret sacrificing 
a little on the artistic side of the matter, 
because this increases the interest in the 
stamp, and not only its collector’s value, 
but also its advertising value becomes 
greater.

THE POSTER STAMP -
PEDAGOGICALLY SPEAKING

   We hope that all parents, whether they are 
collectors themselves or not, will look with fa-
vor on the new movement, which has already 
aroused a lively stir among schoolchildren and 
will undoubtedly do so even more. We believe 
that the occupation with poster stamps is apt 
to sharpen the artistic sense of children and in 
an almost imperceptible way to broaden their 
horizons and increase their knowledge. If we 
had the slightest doubt about the correctness of 
this opinion, we would not invest so much in 
the matter.
   We also hope to win over the teachers, and for 
similar reasons. We know that collecting is not 
always well regarded in schools, but we must 
strive to the best of our ability to keep the col-
lecting mania of our young readers within good 
and healthy limits. We will be grateful for any 
hint in this direction that we may receive from 
the circle of teachers.
   To the office staff of the institutions that have 
issued poster stamps, as well as to private busi-
nessmen, we would like to say: do not be im-
mediately annoyed if a group of eager young 
collectors occasionally troop into the office. 
The easiest and quickest way to get rid of them 
is to let them get the coveted stamps. These 
will in no way go to waste, on the contrary, 
only when a collector stamp sits beautifully at-
tached in an album, which is proudly displayed 
at the slightest opportunity, can the stamp do 
its intended use. In addition, we will continue 
to provide tips here in the magazine on how 
collectors can get stamps without causing in-
convenience to the stamp issuers.

THE GREAT INTERNATIONAL
POSTER STAMP EXHIBITION

   At the beginning of September, Andreasen 
& Lachmann will be organizing an exhibition 
comprising several thousand foreign poster 
stamps. There is no doubt that the beautiful 
exhibition will give Danish collectors a thrill! 
It has not yet been decided in which locale the 
exhibition will take place, but an announce-
ment will appear in the next issue of SAM-
LERMÆRKET, which will be published on 
August 15. Subscribers to the magazine will 
have free admission to the exhibition.



Poster stamp No. 1. 1912.
Trade mark for

Andreasen & Lachmann’s lithographic
establishment, Hestemøllestræde 6.
Designed by Valdemar Andersen.

Poster stamp No. 2. 1912.
H. Meyer’s Printing House,

Hestemøllestræde 6.
In the foreground, two type pieces,

in the background a fast press.

Poster stamp No. 3. 1912.
Tivoli’s stamp on the occasion of

Georg Carstensen’s
100th birthday. (Rarity).

Poster stamp No. 46. 1913.
Fire insurance stamp issued by W. Båhncke & Co.

N. Juelsg. 3, as No. 2 in a series covering fire-,
glass-, water damage-, marine- and transport-, as well as

theft insurance.

Poster stamp No. 99. 1913.
Tivoli’s anniversary stamp, designed by Axel Nygaard.

New.

Poster Stamp No. 44.
1913.

Issued by
Aug. E. Jensen’s Bronze Foundry,

Lyngbyvej 6.

Poster Stamp No. 38.
1913.

Artists’ Carnival on March 6.
Design by

Bøgelund - Jensen.



CATALOG NUMBERS OF DANISH POSTER STAMPS

  1 Andreasen & Lachmann
     (Trademark)
  2 H. Meyer’s Printing House
  3 Copenhagen’s Summer Tivoli 1912
     (Georg Carstensen)
  4 Bergenholz, Central Pavilion
  5 Politiken
  6 Otto Meyer’s Furniture Workshop
  7 Einar Voigt, foreign agency
  8 Art Publisher “Danmark”
     (Ingemann’s Works)
  9 A. Stilling’s Factory
10 Roskilde Newspaper
11 Carlsberg Breweries
12 Art Publisher “Danmark”
    (10 Million Books)
13–17 Tb. Thorngreen
18–27 Zoological Garden
28–37 Heymann Bloch, Stork Soap
38–39 Artists’ Carnival 1913

40 Hersleb Christiansen & Co.,
     “Cyclonette”
41 “Premier” Bucka & Nissen
42 Louis Güthler, Trim Factory
43 Herning Market Town
44 Aug. Jensen, Bronze Foundry
45—50 W Bähncke & Co., Insurance
51—52 Adler Cycle A/S
53 Chr. Hee’s Successors, Auctioneer
54 Kay Dyhr, Machinery Business
55 Serapion Order
56—58 Emil Brandt, Wine Merchant
59 Cunard Line
60—64 Ohlsen & Ahlmann A/S
65 Scandinavian America Line
66—67 V Løwener, Motor Vehicles
68 Otto Drewsen, N.S.U.
69 Olav Pedersen & Houlberg,
     Odense, N.S.U.
70 Schiønning & Arvé

71 Jul. Berthelsen, Fireworks
72 ,,Lady“ Chr. Augustinus
73 Lacta & Milka, Centrifuge
74—75 Carlsberg Breweries
86 Gloria Polishing Cream
87 Household Exhibition in Tivoli (1913)
88 Carl Wiinblad, Vesterbro
     (Crome & Goldschmidt)
89 Danish Travel Agency
90 Troika Cigarette
     (available at tobacconists)
91 S. Salomons Playing Cards
92 Tivoli (Forum), 1913
93 Toilet Cabinet Company
94—96 Copenhagen Export Co.
97 Cigar Factory “Denmark”
98 Rye Bread Factory ,,Phønix‘‘
99 Tivoli 1843—1913
100 Andreasen & Lachmann
       (Ink Roller and Spatula)

WHAT THE PRESS THINKS

Riget for May 17, 1913:
   . . . The idea has been extremely well received 
abroad. There are large companies that have 
each produced dozens of different stamps, and 
the stamps are often made with extraordinary 
technical skill and in very tasteful design. But 
also here at home, where the lithographic com-
pany Andreasen & Lachmann has introduced 
the idea, the poster stamps have had absolute 
success. They already exist in over 100 dif-
ferent specimens, and they consistently fully 
match what is achieved abroad . . .

Ekstrabladet for April 22, 1913:
   . . . Andreasen & Lachmann’s poster stamps 
have been very successful. If one wants to es-
tablish a complete collection of these beautiful 
art sheets, one should start now. There is no 
doubt that these first Danish poster stamps will, 
over time, become rare and increase in price 
just like postage stamps, as the collector base 
continues to expand, and new generations adopt 
the idea. Finally, one must remember that even 
though the circulation of the individual stamps 
is large, it is far from as enormous as the figures 
for postage stamps.

Berlingske Tidende for May 8, 1913:
   . . . Andreasen & Lachmann is exhibiting 
its poster stamps, which have already reached 
beyond number 100, although it was only

produced were Tivoli stamps on the hundredth 
anniversary last year for Georg Carstensen’s 
birth. 

General correspondence to Højreblade
   on March 7, 1913:
   . . . The very young company Andreasen & 
Lachmann has, among other things, found a 
specialty in ‘poster stamps’ — a neat form of 
advertising with small stamps. Presumably, 
it originated from charity stamps, but later it 
gained wider popularity, and now for this new 
company, it has become an industry that even 
reproduces entire historical events on the small 
stamps, making them even more desirable for 
children.

Vort Land for May 6, 1913:
   . . . The exhibition shows how high Danish 
graphic art and craftsmanship are, ranging from 
advertising posters (which are even exported 
abroad) to the fashion taste of the moment, 
poster stamps.

In an article about ‘The Competitors of
   Stamps,’ Det nye Hjem writes:
   . . . The Zoological Gardens had a beautiful 
series of poster stamps made with various ani-
mal images, drawn by the animal painter Poul 
Jørgensen and produced by the company An-
dreasen & Lachmann, which has developed a 
small specialty in making these stamps. In the 
future, there will thus be a competition between 
postage stamps and their younger relatives.



HOW DO I INCREASE MY
COLLECTION?

   Once one has the first stamp for a collec-
tion, there are several ways to increase it, 
and one should make use of them all.
   A solid core for a Danish collection can 
be obtained by subscribing to SAMLER-
MÆRKET, which every month as a sup-
plement brings a selection of older and 
newer Danish stamps, and further distrib-
utes stamps among subscribers through 
drawings.
   Next, no one should neglect to put 
friends and acquaintances, who do not col-
lect themselves, to work, just as postage 
stamp collectors already do. The goal is to 
get hold of the poster stamps that, through 
distribution across the country, end up 
with people who do not appreciate them.
   Through duplicate exchanges, a col-
lection grows steadily and conveniently. 
Therefore, one should not be unhappy 
about receiving duplicates, as they can be 
exchanged later. SAMLERMÆRKET in-
tends to organize duplicate exchanges here 
in the country.
   If one is missing a poster stamp that one 
prefers not to be without in one’s collec-
tion, one can try contacting the company 
that issued it, and in most cases, if the en-
tire edition has not already been distribut-
ed, one will be able to obtain the desired 
stamp.
   Stamps can also be acquired through 
purchase. Listings of dealers at home and 
abroad will appear in this magazine.
   Which stamps should I collect? First and 
foremost, First and foremost, it is natu-
ral that Danish collectors seek to acquire

as complete a collection of Danish stamps 
as possible. For the time being it is not 
insurmountable, as there are only a little 
over 100 Danish A.L. poster stamps as 
well as some scattered advertising stamps, 
but even now there will be certain stamps 
that will be difficult to obtain.
   Should our readers also wish to collect 
foreign collectible stamps, we can recom-
mend that they, by contacting the maga-
zine’s office, join the Danish local branch 
of the “International Propaganda Stamp 
Union,” whose central administration is 
located in Pasing near Munich. The annu-
al fee is 10 Marks for adults, 6 Marks for 
members under 18 years old.

TO OUR YOUNGER READERS

   Summer vacation is just around the corner, 
but both before it and during it there is some-
thing to do for a lively boy or girl. Anyone 
who, before August 1, registers 4 quarterly sub-
scribers in addition to themselves and sends the 
amount to the magazine’s office will receive 50 
Danish collector’s stamps as a prize. Here is 
something to do — it just matters to be the first!

STORAGE OF THE COLLECTION

   A small, neat collector’s stamp album 
has been published and is available in all 
bookstores for 50 øre. We recommend 
our readers buy such an album and insert 
the stamps into it with the help of hinges, 
which are available from all stamp dealers 
(approximately 25 øre per thousand). On 
the back of the collector’s stamps, there is 
indeed gum, but if this is used when af-
fixing them, the stamp easily loses some 
of its fresh appearance, and in any case, it 
will be difficult to remove it again.

SAMLERMÆRKET costs 50 øre per quarter, sent free of charge, and can be ordered by Post
or directly at the magazine’s office, Hestemøllestræde 6, Telephone 4070.
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