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Everyday scene from Andreasen & Lachmann’s display window, Hestemøllestræde 6.



THE EXHIBITION

   The first international Poster Stamp 
Exhibition in Copenhagen has opened! 
Andreasen & Lachmann’s purpose with 
this exhibition is neither to tempt Dan-
ish businesspeople to have their poster 
stamps produced abroad nor to lure Dan-
ish collectors to dive into foreign stamps 
instead of Danish ones. On the contrary! 

The International Exhibition 
   The diverse foreign section of the exhi-
bition includes more than 5,000 stamps, 
Italian and Austrian, some Swedish, Bel-
gian, and English, but above all German 
– all in accordance with the spread that 
the poster stamp collecting movement 
has so far had in the mentioned countries. 
Through purchases made while traveling 
abroad and through foreign collectors’ 
associations, Mr. Andreasen has spent 
several years collecting with this exhibi-
tion in mind, and the result has become 
an exceptionally comprehensive collec-
tion, containing both great rarities from 
the early days of the movement as well 
as rather low-quality stamps, both artis-
tically and graphically noteworthy small 
prints, and speculative stamps of the 
cheapest and poorest sort. The exhibition 
aims to give a fair impression of the cur-
rent state of this specific industry abroad

so that a true comparison with the Danish 
Work, A. & L. poster stamps, can be made.  
 
Disorder versus System 
 
   These foreign stamps appear without 
order, without system. They are only di-
vided into two main groups, a commercial 
one and one with a more official character, 
including exhibition, association, and ag-
itation stamps. Naturally, nothing would 
have prevented arranging all these stamps 
into several special groups, but we have 
chosen not to, because disorder is precise-
ly characteristic of the poster stamp move-
ment abroad. Denmark is the only country 
where — through the A. & L. poster stamp 
system — fixed frameworks have been 
given for the poster stamp movement.  
 
A. & L. Standard Collection 
 
   The A. & L. poster stamps as present-
ed at this exhibition appear so artistically 
satisfactory and consistently tasteful that 
their great appeal becomes understand-
able. They can withstand comparison not 
only with the many advertising stamps 
that are issued domestically by compa-
nies that do not understand the core of 
the poster stamp idea: the stamps must 
be worth collecting! But also in com-
parison with foreign stamps, they can 
hold their own beautifully. There are

The A. & L. POSTER STAMP SYSTEM has the following main principles:
1) All genuine A. & L. poster stamps bear on the back our guarantee mark as well as our catalog number.
    (To date approximately 190 numbers). 
2) The numbers are published in the fortnightly magazine SAMLERMÆRKET, organ of the “Union of Stamp Collectors”. 
3) All genuine A. & L. poster stamps undergo critical artistic censorship. 
4) All genuine A. & L. poster stamps are four-sided and perforated at the edges. 
5) Print runs are controlled, and reprints do not take place; any new print runs are provided with a clear note, so that the
    first print run retains its value for collectors. 
6) Genuine A. & L. poster stamps appear in consistent color combinations. 
7) Andreasen & Lachmann will publish the first illustrated descriptive catalog before Christmas. 
8) The fortnightly magazine SAMLERMÆRKET includes genuine A. & L. poster stamps as supplements. 
9) Some poster stamps are distributed through the book and paper trade. Erslev & Hasselbalch are authorized by us as
    wholesale dealers of A. & L. poster stamps.



perhaps a few foreign stamps that surpass 
the Danish ones, but taken as a whole, 
they do not.
 
Original drawings 
   The present collection of sketches and 
original drawings for poster stamps is of 
particular interest to business people who 
intend to issue a poster stamp themselves. 
It is not given to everyone to imagine 
how a stamp, which exists only as a loose 
sketch, will look when completed. It has 
often happened that a customer felt disap-
pointed at the sight of a draft and was then 
pleasantly surprised when the work was 
finished. See at the exhibition what the 
lithography can achieve, and otherwise 
trust the lithographic art institute regard-
ing the execution of the poster stamp!

Exhibition prizes 
   Some young collectors compete for our 
prizes for Danish pattern (thematic or 
grouped) collections. An honors prize of 
20 Kr. has been offered, 1 first prize of 10 
Kr., 3 second prizes of 5 Kr., 10 third priz-
es consisting of deluxe albums for poster 
stamps, as well as up to 20 diplomas. The 
results of the judging will be announced 
by notice in the exhibition hall on Sunday, 
September 28.

THE POSTER STAMP MOVEMENT’S
ENEMIES

   The poster stamp collecting movement has 
at least two kinds of enemies. The least dan-
gerous are those who despise and mock “those 
silly stamps.” They merely reveal that they 
do not understand that stamps are the best 
advertising of our time, because they, like

a microbe, can penetrate through the nar-
rowest cracks into homes. The small, 
colorful, and beautiful stamps bring sun-
shine, which is why they are well re-
ceived by all parents who share in their 
children’s big and small sorrows and joys.  
   The other enemy is more dangerous be-
cause it appears under the mask of friend-
ship. These are the people who have no 
respect for the core idea of the concept, yet 
unscrupulously exploit it anyway. These 
are the ones who issue ‘unclaimed fanta-
sy stamps’ with no other purpose than to 
obtain some stamps that resemble poster 
stamps as cheaply as possible and to sell 
them as expensively as possible. Or they 
are printing houses that throw themselves 
into producing poster stamps with no aim 
other than ‘moderate prices.’ We do not fear 
the enemies of the stamp collecting move-
ment, but God save us from our ‘friends’!  
   It is interesting to see their disappointment 
when, after such a stamp campaign, they dis-
cover that the ‘silly’ collectors do not col-
lect their stamps at all but only use them as 
low-value tokens, which they can trade for 
the good, sought-after stamps. This situation 
honors the collectors’ common sense and 
contributes to keeping the poster stamp col-
lecting movement on the right track.

Our Readers’ Visit to
Andreasen & Lachmann

   No fewer than 300 of our subscribers have, 
in the past Sundays, followed our invitation to 
visit Andreasen & Lachmann’s lithographic 
establishment to see how poster stamps are 
produced. It has been a pleasure for us to see 
evidence that the success of poster stamps has 
sparked interest in the lithographic industry in 
general, and we will occasionally arrange sim-
ilar demonstrations in the future.

A year’s subscription to SAMLERMÆRKET is the best birthday present!



Poster stamp No. 156.
Commission publishing, Raadhusstr. 8.

Drawn by H. Haarløv.

Poster stamp No. 100.  
Andreasen & Lachmann’s  
Poster Stamp Exhibition  

at the Industrial Association,  
May 1913.

Poster stamp No. 152.
Jens Kjeldsen, V. Voldgade 5.

Drawn by Primus Nielsen.

Poster stamp No. 142.  
Jensen & Møller’s Confectionery Fact. 

Dronningensgade 73.

Poster stamp No. 144.
Jensen & Møller’s Danish Biscuits.

Dronningensgade 73.

Poster stamp No. 31.  
Heymann Bloch’s Stork image 4.  

Drawn by Poul Jørgensen.

Poster stamp No. 133.  
Kronborg Aquavit.  

Helsingør Distilleries.
Poster stamp No. 7

Einar Voigt, Foreign Agency.
Puggaardsgade 15.



Warning
   Some Danish poster stamps of foreign or-
igin have recently been brought onto the 
market here. At least some of them are so-
called “blank stamps,” poster stamps that 
are produced in large quantities without text 
and later provided with company names from 
a number of different countries. It is pecu-
liar that reputable companies would agree 
to such a random advertising campaign. A 
poster stamp should serve only one owner – 
or several who have common interests and 
can therefore reconcile. If the rumor is true,

permission, however, has not been obtained in 
all cases from the companies concerned, and 
here there exists a highly unappealing specula-
tion in the collectors’ interest. We advise both 
collectors and business operators to exercise 
caution regarding these stamps.

The exchange lists abandoned
   Since only a very few of our readers here 
have taken advantage of our offer in the maga-
zine, we must consider such lists unnecessary. 
For the time being, we will therefore put the 
plan on hold.

CATALOG NUMBERS OF GENUINE A. & L. POSTER STAMPS

  1 Andreasen & Lachmann
       (Trademark)
  2 H. Meyers Printing House
  3 Copenhagen Summer Tivoli 1912
       (Georg Carstensen)
  4 Bergenholz, Central Pavilion
  5 Politiken
  6 Otto Meyer’s Furniture Workshop
  7 Einar Voigt, foreign Agency
  8 Art Publisher “Danmark”
       (Ingemann’s Works)
  9 A. Stelling’s Factory
10 Roskilde Newspaper
11 Christian Peace Association
12 Art Publisher “Danmark”
       (10 Million Books)
13–17 Th. Thorngreen
18–27 Zoological Garden
28–37 Heymann Bloch, Stork Soap
38–39 Artists’ Carnival 1913
40 Hersleb Christiansen & Co.,
       “Cyclonette”
41 “Premier”, Bucka & Nissen
42 Louis Güthler, Trimmings Factory
43 Herning Market Town
44 Aug. Jensen, Bronze Caster
45–50 W. Bähncke & Co., Insurance
51–52 Adler Cycle A/S
53 Chr. Hee’s Successors, Auctioneers
54 Kay Dyhr, Machine Business
55 Order of the Serapions
56–58 Emil Brandt, Wine Merchant
59 Cunard Line
60–64 Ohlsen & Ahlmann A/S
65 Scandinavian-American Line
66–67 V. Løwener, Motor Vehicles
68 Otto Drewsen, N. S. U.
69 Olav Pedersen & Houlberg,
       Odense, N. S. U.
70 Schiønning & Arvé
71 Jul. Berthelsen, Fireworks

  72 “Lady”, Chr. Augustinus
  73 Lachta & Milka, Centrifuge
  74 Halgreens Engagement Rings
  75 Andersen & Jensen’s Dance School
  76 E. F. Esmann (Butter Wholesale)
  77 Four-Leaf-Clover (Central Pavilion)
  78 Julius Jensen Never Sleeps!
       Frederiksberggade 10
  79 Bøgelund-Jensen, Town Hall Square 2
  80 Harald Børgesen, Sporting Goods
  81 Carl Kjær’s Successors Ltd.
  82 Magasin du Nord
  83 Chr. P. Hansen, Coffee Trade,
       Købmagergade 55
  84 Politiken
  85 Valdemar Smith,
       Købmagergade 25—27
  86 Gloria Cleaning Cream
  87 Bohave Exhibition in Tivoli (1913)
  88 Carl Winblad, Vesterbrogade 28
       (Crome & Goldschmidt)
  89 Danish Travel Agency
  90 Troika Cigarettes
       (available at tobacconists)
  91 S. Salomonsen’s Playing Cards
  92 Tivoli (Forum), 1913
  93 Toilet Cabinet Company
  94—96 Copenhagen Export Co.
  97 Cigar Factory “Danmark”
  98 Rye Bread Factory “Phoenix”
  99 Tivoli 1843—1913
100 Andreasen & Lachmann
       (Roller and Spatula)
101 Carl Jørgensen, Corset Shop,
       Nørrebrogade 27
102 Association for Purchasing
       Sports Equipment
103—104 S. Johannesson
105 Kr. Kronstrøm’s Marble Industry
106—107 Art Publishing “Danmark”
       (Marryat - Jules Verne)

108—109—110 Engel & Kisky
111 Vilhelm Hastrup,
       Kompagnistræde 27
112—114 Koopmann’s Margarine
       and Silkeborg Margarine
115 Carl Lønberg, Gothersgade 115
       (Scouting supplies)
116-127 Right-Wing Workers’ and
       Voters’ Association (Banners)
128—33 Helsingør’s Spirits Factories
134—38 A. Lunau (Spirits)
139—41 Chas. Otzen, Vesterbrogade 24
142—50 Jensen & Møller, Biscuits
151—55 Jens Kjeldsen
156—60 Commission Publishing,
       Raadhusstræde 8
161 The magazine “Samlermærket”
162 Tivoli, Carstensen II
163 Tivoli Association “VI”
164 Sightseeing Day Coupon Booklet
165 Brothers Guthler, Dr. Tværgade 28
166 Away with Tobacco!
167 Oscar Fredericksen,
       Royal Court Fishmonger
168—71 Vibe Hastrup
172 Blauenfeldt & Tvede, “Solsol”
173—74 Automat Café,
       Frederiksberggade 25
175 Fredericia Trade Fair
176 Tivoli - Agricultural Show Stamp
177—80 Dalsgaard’s Coffee
181 Carl Winther’s Typewriters
182 Danish Week, Helsingør
183 Copenhagen Translator School
       and Language Institute
184—87 Art Publishing “Danmark”
       (The Four Seasons)
188 Copenhagen Umbrella Factory,
       Østergade 58
189 Anton Bonnesen’s Fashion Store
190 Horsens Margarine Factory



SAMLERMÆRKET is published on the 1st and 16th of each month and costs 1 krone per quarter, 
delivered free. It is ordered directly from the magazine’s office, Hestemøllestræde 6, Tel. 4-070.  
In kiosks and at bookstores and stationery shops, individual issues can be purchased for 25 øre.  

SAMLERMÆRKET is produced in Universal Format IX, 16 x 22.6 cm.  
Published by ANDREASEN & LACHMANN.                                                                 Editorial staff: TH. LIND

TYP. H. MEYER

WATCH OUT -

if you buy genuine A. & L. poster stamps in 
sheets, when they are offered to you in larger 
quantities by random individuals. In doing so, 
you may easily, without realizing it, become 
involved in receiving stolen goods, as there 
is extensive trafficking of these “valuable pa-
pers.” Refuse to buy if you cannot be assured 
that the person has come into possession of the 
stamps honestly. In several cases, we have had 
to threaten to call the police.

WHAT THE PRESS THINKS

Riget, the 11th of September
   Just as here in Copenhagen, there will be an 
exhibition of poster stamps held in Berlin. It is 
organized by the large company: Kaufhaus des 
Westens, and it is already certain that it will at-
tract great interest. In Germany, where instead 
of the Andreasen & Lachmann term ‘poster 
stamps’ they speak of Siegelmarken, it is not 
only children but also adults who collect. And a 
fully organized business sector around stamps 
is in the process of developing. Official prices 
are set, and at the moment a large catalog sim-
ilar to the major international stamp catalogs is 
being prepared.
   Many stamps are already highly valued. Here 
at home, several stamps are sold for 25 øre 
each, and in Germany recently 50 marks were 
paid for a single stamp, which a couple of years 
ago was issued as an advertisement for a book 
trades exhibition that will be held next year in 
Leipzig.

Købmandsbladet, the 12th of September
The Boys’ Exchange.

   “Who is selling Landskrona?” Surprised 
by the strange question, which was shout-
ed out by a shrill boy’s voice in the mid-
dle of the old-fashioned Hestemøllestræde

we look around and discover a whole army of 
boys, huddling together in larger and smaller 
groups in front of the new, large commercial 
building next to the police station. In the gate-
way, one can neither get out nor in, so full is it 
of boys: they are running a (stamp) exchange, 
offering their papers, e.g., poster stamps. 
   “Who wants to buy Tivoli from 1910?” “I’ll 
give 3 øre for it!” “Do you have a zoo?” “Yes, 
how much do you want for a sheet?” “I have 
the latest stamp, English-Danish biscuit facto-
ry!” says one boy, rolling out an entire series 
he just bought, while the others gather admir-
ingly, comparing, and discussing with him.
   The curious thing has happened that poster 
stamps, whose usefulness to commerce is not 
immediately obvious to most, have become a 
‘security’ for children to trade. It has essen-
tially created a boys’ stock exchange.

Berl. Tidende, the 10th of August:
   “Poster stamps” have taken hold. Collecting 
these stamps, which for many businesses are 
like the house’s coat-of-arms or trademark, 
has become a sport that entertains and occu-
pies thousands, adults as well as children. Phi-
latelists may perhaps shrug at the mania, but a 
passion is a passion, and this one is certainly 
very innocent. It cannot be denied that these 
stamps, in a way, reflect their time; they may 
one day in collections provide a quite amus-
ing and characteristic picture of the taste, so-
ciety, and era from which they originate, just 
as they can contain a characterization of the 
enterprises, the “affairs”, the activities, and 
businesses that employed them. Poster stamps 
surely have both cultural-historical and artis-
tic significance; towns, for instance, choose a 
stamp and use it as a messenger, like a little 
herald for name and reputation, and the pro-
duction of poster stamps has long employed 
art — many of them are composed by out-
standing artists and are charming and typical 
little works of art.


