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IS THE POSTER STAMP MOVEMENT VIABLE ?
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   From many sides, it is predicted that 
the interest in poster stamps is only tem-
porary, and that these stamps will be for-
gotten in a few years, just like, for exam-
ple, the Devil’s Game (diabolo) and roller 
skates. We do not believe that. The same 
was predicted about stamp collecting, yet 
the number of stamp collectors increases 
year by year. The joy of collecting is deep-
ly rooted in human nature, and people will 
always be captivated by small things that 
are not very valuable in themselves but 
still possess some special little worth, 
even if this value only becomes apparent 
in a collection, where individual pieces 
mutually highlight, support, and explain 
each other. A collection is like a house; 
the individual bricks may not be beautiful 
or valuable on their own, but when stones 
are laid upon stones and the house is plas-
tered with care and taste, it can become a 
tasteful and cozy home, which one would 
hardly ever want to give up. 
   One could reasonably object that stamps, 
no matter how many are issued, can al-
ways be overlooked because they are is-
sued under the control of the states, where-
as there is nothing to prevent any grocer

or the hardware store to issue a poster 
stamp, the consequence of which may be 
that the overwhelming mass production 
stifles interest. Andreasen & Lachmann 
have been well aware of this danger from 
the moment the company introduced the 
movement and issued its first stamps, and 
it was precisely for this reason that the 
‘System’ was devised. Since one cannot 
assume that the state will authorize poster 
stamps and take responsibility for them 
toward collectors, a respected private 
company must do it. The A. & L. system 
has, to date, functioned as it should; this 
is evidenced by the overwhelming inter-
est collectors show in the ‘genuine A. & 
L. poster stamps.’ But many are work-
ing to put an end to the A. & L. system. 
Businessmen who ‘laugh’ at collectors 
but sense business opportunities issue 
mass printings of poor-quality stamps 
that should never have a place in an al-
bum but may tempt some short-sight-
ed collector because of their cheapness. 
Without understanding that a central as-
pect of the poster stamp movement is that 
the issued promotional stamps must have 
artistic value, such businessmen spread



printed matter by the millions. That this 
thereby harms the poster stamp collecting 
movement does not trouble them, because 
poster stamps for them only represent a 
fleeting opportunity to be exploited.  
   It takes extraordinary enthusiasm to keep 
the banner of the idea high in the face of 
so much opposition and derisive lack of 
understanding, yet Andreasen & Lach-
mann still uphold the system brilliantly, 
as long as the ‘prophets’ of the cause do 
not grow weary, and as long as collec-
tors remain dismissive of stamps that do 
not deserve to be included in a collection, 
there will be no danger of the poster stamp 
collecting movement perishing.

THE SECOND
POSTER STAMP WAR

   Before the Maritime and Commercial 
Court, the second great Poster Stamp Bat-
tle has come to an end. It was a decisive 
victory for Andreasen & Lachmann, 
who were completely acquitted of the 
charges brought by the Danish Repro-
duction Institute. At the time, when 
Andreasen & Lachmann claimed that 
only their poster stamps were genuine, 
they acted in good faith out of the belief 
that no one else had the right to use the 
term ‘poster stamps.’ Since then, the com-
pany has only referred to genuine A & L 
poster stamps, and this must be permissi-
ble, especially as the press and the public 
also use the same term. (See, for example, 
the surrounding press statements.)
   The proceedings, moreover, served as 
an outstanding endorsement of the A. & L. 
poster stamp system, as it was absolute-
ly established what an excellent foothold 
it had already gained. Particularly telling 
in this regard were the opposing party’s 

complaints that it is almost impossible to 
compete with Andreasen & Lachmann 
in the field of poster stamps, because 
most businessmen have realized that the 
A. & L. guarantee mark carries signifi-
cance, and that in this particular area, one 
cannot bypass A. & L.  
   When Andreasen & Lachmann have 
attained this position, it is not undeserved, 
for no one has worked as much as Mr. C. 
Andreasen to get the poster stamp move-
ment going, no one has invested more in 
exhibitions and incentives in the form of 
prizes for collectors, and no one has had a 
greater understanding that it is a vital con-
dition for the poster stamp movement that 
the poster  stamps issued are so beautiful 
and artistic that they are worth collecting.

PLEASE NOTE

   The next issue of Samlermærket will be 
ready on Thursday, November 13th. When 
picking it up, the subscription receipt must be 
brought along.

   For the July quarter, issue No. 1 is complete-
ly sold out. For the time being, however, is-
sues No. 2 and 3, as well as the Poster Stamps 
included in No. 1, can be obtained for 50 Øre.
   Since the remaining stock of issues No. 2 
and 3 is very limited, our new subscribers are 
advised to secure these issues as soon as pos-
sible. Otherwise, they may easily have gaps in 
their collection.
   The July issue included the following 
stamps: No. 1, 2, 3, 38, 44, 46, 99.
   The August issue included: No. 5, 40, 54, 59, 
72, 75, 87, 92, 162.
   The September issue included: No. 4, 6, 8, 9, 
42, 82, 115, 175.
   Samlermærket No. 4, which was released 
on October 1st, included the following sup-
plied stamps: No. 7, 31, 100, 133, 142, 144, 
152, 156.
   Samlermærket for October 16th included: 
No. 69, 93, 137, 157, 161, 172, 182 as well as 
‘Baltiska Utställningen, Malmö 1914’.



THE QUESTION IS -

   In this column, we are pleased to answer in-
quiries from our readers – but only insofar as 
the question falls within the scope of the mag-
azine.  

A. M. Flensborggade  
   Since only very few of our readers made use of our 
offer to include exchange lists for free in this maga-
zine, we have for the time being abandoned the idea.  

Manager A. H.  
   We are not eager to feature advertisements in our 
magazine, but we are willing to include a few an-
nouncements alongside the index for a price of 25 øre 
per 3 separate unique lines. Discounts are offered for 
repetitions.

Extra Supplement
  With this issue comes, as an extra supplement, 
4 copies of Poster Stamp No. 194. Bergmann 
& Huttemeyer’s Sewing Machine Factory, 
which this year celebrates its 50th anniversary, 
has made these stamps available to us.

Removing Poster Stamps.
   When you need to remove an attached  
poster stamp, the main concern is to en-
sure that the stamp does not tear or become 
“thin” in the middle. The best method is 
as follows: First, carefully lift a single 
corner of the poster stamp, which rarely 
causes difficulty when the paper the stamp 
is attached to is bent back. Then place the 
stamp on a smooth table with the printed 
side down, and you can easily pull the pa-
per away from the stamp by pressing a fin-
ger on its free corner. Using this method, a 
thin layer of paper may remain on the back 
of the collector’s stamp, but it is physically 
impossible for the stamp itself to tear.

FOREIGN POSTER STAMPS

   It is recommended to those of 
our readers who may also wish 
to include foreign stamps in their

poster stamp collection, to join the Danish 
local branch of the ‘International Propa-
ganda Stamp Union,’ whose central office 
is located in Pasing near Munich. The an-
nual subscription is 10 Marks for adults, 6 
Marks for members under 18 years. 
   Members of both categories receive 
monthly 10 beautiful collector’s stamps 
and, upon joining, 50 large and 50 small 
stamps issued by the Union itself. In ad-
dition, members of the senior division 
receive the fortnightly magazine ‘Weltar-
chiv’ and are included in its exchange lists. 
Information can be obtained by contacting 
Samlermærket’s office.

THE NICEST STAMP
THE MOST POPULAR STAMP

Aftenbladet, October 10:
Our youth sets everything else aside and 
roams the city like berserkers from morning 
until evening. The goal is to collect poster 
stamps.
   —  —  —  —
        The prettiest stamp
        The most popular stamp
        The “jagged” stamp
        The ragged stamp
        Regensen’s stamp
        Frederik Jensen’s stamp
        Stadil I. C.’s stamp
        W C.’s stamp
        A Bingo stamp
        And a Tango stamp
        A caretaker’s stamp
        And innkeeper’s stamp
        A Whisky stamp
        Engel and Kisky stamp.
One can remark that the stamps mark our city.

A remarkable sport, but the idea is new.

Politiken, October 11:  
   The Copenhagen stamp is being produced 
by the company Andreasen & Lachmann and 
will thus, to the delight of all schoolchildren, 
appear as a genuine A. & L. poster stamp.



Poster Stamp No. 74.
Engagement Rings.

Th. Halgreen, Gothersgade 34.

Poster Stamp No. 206.
Politiken.

Poster Stamp Exhibition.
Designed by Architect

A. J. F. Brandt (3rd Prize).

Poster Stamp No. 196.  
Viola Bluing.  

Rud. Hansen & Son, Varde.  
Designed by Th. Iversen.

Poster Stamp No. 150.
Jensen & Møller Ice Cream Wafers.

Designed by Poul Jørgensen.

Poster Stamp No. 88.  
Crome & Goldschmidt’s Factory

Outlet, Carl Wiinblad,  
Vesterbrogade 28.

Poster Stamp No. 12
Art Publisher “Danmark”

10 Million Books.

Poster Stamp No. 43.
Herning became a “Market Town”

in April 1913. Poster Stamp No. 32.  
Heyman Bloch’s Stork Picture 5.  

Designed by Poul Jørgensen.



CATALOG NUMBERS OF GENUINE A. & L. POSTER STAMPS

A year’s subscription to SAMLERMÆRKET is the best birthday present!

1 Andreasen & Lachmann
      (Trademark)
2 H. Meyer’s Printing House
3 Copenhagen Summer Tivoli 1912
      (Georg Carstensen)
4 Bergenholz, Central Pavilion
5 Politiken
6 Otto Meyer’s Cabinetmaker
7 Einar Voigt, foreign agency
8 Art Publishing House “Danmark”
      (Ingemann’s Works)
9 A. Stelling’s factory
10 Roskilde Tidende
11 Christian Peace League
12 Art Publishing House “Danmark”
      (10 million books)
13—17 Th. Thorngreen
18-27 Zoological Garden
28—37 Heymann Bloch, Stork Soap
38—39 Artists’ Carnival 1913
40 Hersleb Christiansen & Co.,
      “Cyclonette”
41 “Premier”, Bucka & Nissen
42 Louis Güthier, trimmings factory
43 Herning Kjøbstad
44 Aug. Jensen, Bronze Caster
45—50 W. Bähncke & Co., Insurance
51-52 Adler Cycle A/S
53 Chr, Hee’s Eftf., Auctioner
54 Kay Dyhr, Machine shop
55 Order of the Serapions
56—58 Emil Brandt, Wine Merchant
59 Cunard Line
60— 64 Ohlsen & Ahlmann A/S
65 Scandinavian-American-Line
66—67 V. Løwener, motor cars
68 Otto Drewsen, N. S. U.
69 Olav Pedersen & Houlberg,
      Odense, N. S. U.
70 Schiønning & Arvé
71 Jul. Berthelsen, Fireworks
72 “Lady”, Chr. Augustinus
73 Lachta & Milka, Centrifuge
74 Halgreens Engagement Rings
75 Andersen & Jensen’s Dance School
76 E. F Esmann (Butter Wholesaler)
77 Four-leaf clover (Central Pavilion)
78 Julius Jensen Never Sleeps!
      Frederiksberggade 10
79 Bøgelund-Jensen, Raadhuspl. 2
80 Harald Børgesen, Sporting goods
81 Carl Kjærs Eftfl. A/S.
82 Magasin du Nord

83 Chr. P Hansen, Coffee Trade,
      Købmagergade 55
84 Politiken
85 Valdemar Smith,
      Købmagergade 25–27
86 Gloria Cleaning Cream
87 Homes Exhibition in Tivoli (1913)
88 Carl Winblad, Vesterbrogade 28
      (Crome & Goldschmidt)
89 Danish Travel Agency
90 Troika Cigarette
      (available at tobacconists)
91 S. Salomonsens Playing Cards
92 Tivoli (Forum), 1913
93 Toilet Cabinet Company
94–96 Copenhagen Export Co.
97 Cigar Factory “Danmark”
98 Rye Bread Factory “Phoenix”
99 Tivoli 1843–1913
100 Andreasen & Lachmann
      (Rollers and Spatula)
101 Carl Jørgensen, Corset Shop,
      Nørrebrogade 27
102 Association for Purchasing
      Sports Equipment
103–104 S. Johannesson
105 Kr. Kronstrøm’s Marble Industry
106–107 Art Publish. House “Danmark”
      (Marryat — Jules Verne)
108–110 Engel & Kisky
111 Vilhelm Hastrup,
      Kompagnistræde 27
112–114 Koopmann’s Margarine
      and Silkeborg Margarine
115 Carl Lønberg, Gothersgade 115
      (Scouting supplies)
116–127 Right-wing Workers’ and
      Voters’ Association (Banners)
128–133 Helsingør Distilleries
134–138 A. Lunau (Spirits)
139–141 Chas. Otzen, Vesterbrogade 24
142–150 Jensen & Møller, Biscuits
151–155 Jens Kjeldsen
156–160 Commission Publishing
      Raadhusstræde 8
161 Magazine “Samlermærket”
162 Tivoli. Carstensen. II
163 Tivoli Association “VI”
164 Sighseeing Day Coupon Booklet
165 Brothers Guthier, Dr. Tværgade 28
166 Away with Tobacco!
167 Oscar Fredericksen,
      Royal Court Fishmonger

168—71 Vibe Hastrup
172 Blauenfeldt & Tvede, “Solsol”
173—74 Automat Café,
      Frederiksberggade 25
175 Fredericia Trade Fair
176 Tivoli - Fairground Badge
177—80 Dalsgaard’s Coffee
181 Carl Winther’s Typewriters
182 Danish Week, Helsingør
183 Copenhagen Translators’ School
      and Language Institute
184—87 Art Publisher “Danmark”
      (The Four Seasons)
188 Copenhagen Umbrella Factory,
      Østergade 58
189 Anton Bonnesen’s Fashion Shop
190 Horsens Margarine Factory
191 Newspaper “Hovedstaden”
192 Dagmar Theatre (My Friend Teddy)
193 Carl Nilsson, Technical Machine Dealer,
      Amaliegade 36
194 Bergmann & Hiittemeier
      (Sewing Machines)
195 Danske Lloyd
196 Hansen & Son, Varde
197 Worning & Petersen, Soap
      Factory, Vejle
198 Aug. Borgen, Insurance,
      Højbroplads 19
199 Brothers Christiansen,
      Knitwear Dealer, Istedgade 55
200 The Danish Week. Andreasen &
      Lachmann’s Poster Stamp
      Exhibition
201—3 Erslev & Hasselbalch’s
      Publishing House
204 Nørrebro Fair (P. Voss),
      Nørrebrogade 25
205 Danish Tourist Association
206 Politiken’s Town Hall Poster Stamp
207 Stender’s Art Catalog
208 Segerlin & Christensen
209—13 Dahl Brothers
214 Magasin du Nord, Østerbro
      Department
215 Marius Petersen
216—19 Confectioner Richard
220 Blue Cross
221 Fabric Dealer Carl J.
      Schiønning, Højbroplads 1
222 Blauenfeldt & Tvede
223 Painting and Sculpture Exhibition,
      Købmagergade 54



WHAT THE PRESS THINKS

København, September 24:
   I have, in my short existence as a journalist, 
visited numerous exhibitions with both philan-
thropic and selfish purposes, but never have I 
moved in such a crowd as at this exhibition. 
None of the spectators were over 14 years 
old, and they stood in awe before the colorful 
stamps, devouring them with their eyes. Some 
noted them down in dirty pocket notebooks 
whenever they came across something particu-
larly exceptional; others traded and exchanged 
stamps. I noticed that money is quite unnec-
essary when buying these goods. Trouser but-
tons, marble balls, empty tin cans, and possibly 
tops are much better.  
   — Will you give a scout for the Right-wing 
Workers’ and Voters’ Association? asks a little 
rascal to his neighbor.  
   — Are you crazy, boy?  
   — I’ll give an artillery button in exchange!  
   — Come on then! — —  
   In a corner stands an old man, looking de-
spondently at the youth.  
   — I have collected a lot, he says. Stamps, 
military buttons, seals, and shells. But all of 
this has its limits. Thus, there are in total 1,743 
different species of shells. I myself had 59 — 
so there is at least a goal to aim for. But this 
here — this is madness. Every little grocer in 
the whole world soon has their own stamp — 
I go crazy thinking about how many grocers 
there must be across the globe.  
   In the middle of the hall, chaos breaks out. 
Two boys are hitting each other. It was the two 
who recently did a trade:  
   — You cheater! screams one, and pounds 
away; three perforation teeth were missing on 
the scout stamp.  
   Other indignant collectors intervene in the 
fight. It threatens to become a revolution. I qui-
etly slip away.  
                                                    The Tumbler.

Politiken, September 25:

   Andresen & Lachmann have earned the ap-
preciation of all schoolboys, as it is they who 
at home have systematized poster stamps and 
thereby contributed to making the collection of 
Danish poster stamps more methodical. They 
are also the ones who have so far dominated 
the market; they did this by being fairly metic-
ulous in the selection of the stamps they under-
took to produce, by not printing beyond a cer-
tain number or otherwise tempting speculation, 
and finally by giving every poster stamp they 
sent out into the world a serial number. At the 
moment, the company has reached about 200, 
and they believed that the time was now right 
to show the public what they were capable of. 
In an empty shop in Vestergade, they have ex-
hibited their stamps this week, and there are 
many beautiful ones among them, designed by 
artists such as Rasmus Christiansen, Valdemar 
Andersen, Nygaard, Hentze, and others. At 
the same time, a large number of internation-
al poster stamps are on display, showing that 
Germany has long excelled in this field. The 
exhibition has been besieged by schoolchildren 
throughout the day, but adults will not regret 
taking a look inside. They will discover that 
in this small, specialized graphic field, we can 
produce fine Danish work.

General correspondence
to Venstreblade, September 29:
   The credit for the exhibition goes to the litho-
graphic firm Andreasen & Lachmann. The 
exhibition is housed in Centrum on Vestergade 
and features a large collection of colorful for-
eign and domestic poster stamps, several of 
which are executed with genuine artistic taste. 
And in addition, one learns that there exists a 
poster stamp magazine and a poster stamp ex-
change, where the stamps are listed and have 
their price charts. For, of course, speculation 
has seized upon poster stamps, which have al-
ready given rise to an entire industry.
                                                               Jean.
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