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TIPS REGARDING THE ISSUANCE OF POSTER STAMPS

Take Timing into Account
 
   One cannot expect that a poster stamp is-
sued today will have served its purpose in 
a week. It is obvious that this form of pro-
motion requires time, not only for produc-
tion but especially for distribution. Only 
when the many thousands of stamps are 
pasted into their respective albums do they 
fully serve their purpose. For example, if 
the goal is to draw attention to an exhibi-
tion, in a country like Denmark, the poster 
stamps must certainly be issued at least 
six months in advance. In larger countries, 
a longer lead time is considered. (The 
graphic exhibition scheduled to take place 
in Leipzig in 1914 had already issued its 
stamps three-quarters of a year prior.) If 
the poster stamp is to promote a specific 
day, it must also be issued in good time, 
but here, on the other hand, care must be 
taken not to issue it too early, so that the 
stamps become so familiar by the time 
the day arrives that no one pays attention 
to what is printed on them. Two to three 
months will probably be sufficient. Private 
business people who have ‘seasons’ must 
similarly be ahead of their time.

Distribution with the Help of Representa-
tives, Intermediaries, or One’s Organiza-
tion Members

   For most wholesale companies, it would 
be advantageous either to include the 
poster stamp in the packaged goods, when 
possible, or to send intermediaries a small 
batch of the stamps with a note that more 
are available if desired. In a similar way, 
an association must operate with the help 
of its members, initially through commit-
tee members and trade journals, and later 
also by contacting the registered exhibi-
tors.

The Book and Paper Trade

   Genuine A. & L. poster stamps that 
advertise a private business may also be 
conveniently sold through the trade, so 
that the sales price can be maintained at an 
appropriate level. Therefore, Andreasen 
& Lachmann have authorized Erslev & 
Hasselbalch, international bookstore, 
Købmagergade 26, as a wholesale distrib-
utor of genuine A. & L. poster stamps; in 
this way, the stamps are made available 
for sale throughout the country.



Organization stamps,  
issued for charitable purposes, are best 
sold with the help of the members. If each 
member, for example, receives an enve-
lope with 50–100 stamps at a price of, for 
instance, 5 øre each, settlement and return 
of unsold stamps can take place at the 
same time as a membership fee payment.  

Use SAMLERMÆRKET’s Assistance
   Spreading part of the circulation through 
Samlermærket is in any case practical. 
The stream of collectors who currently 
visit Andreasen & Lachmann’s office, 
numbering many thousands, has quickly 
provided Samlermærket with an aston-
ishing number of subscribers.  

The artistic side of the issue  
   If you do not want to organize a com-
petition for the best design for a poster 
stamp, you should give a well-known 
artist free rein. Provide information about 
how you envision the stamp and which 
text it must absolutely include (as con-
cise and catchy as possible), and leave the 
drawing, color selection, etc., to the spe-
cialists. Just because a manufacturer can 
produce a good product does not mean 
they have a sense for advertising nuanc-
es. (Abroad, every large company has an 
advertising manager, but at home this is 
still an exception). Often there is a poster 
whose design can advantageously be used

A. & L.’s Annual Catalog  
   As the preparation of the illustrated poster 
stamp catalog, whose release we have an-
nounced, is progressing well, we would like 
to draw attention to the fact that companies 
intending to have a poster stamp produced 
should not delay any longer in notifying our 
office accordingly, as otherwise it may easi-
ly become impossible to include the relevant 
stamp in this year’s main listing.

for a poster stamp, so the poster’s design 
and idea are thereby further hammered 
into the public’s consciousness.

Do not be too greedy!
  The great demand for poster stamps has 
gone to the heads of several business-
men: They are not content with getting 
their advertising for free or almost for 
free, they want to make a profit from the 
advertising itself. We look at the matter 
this way: Sales stamps should be sold for 
charitable or other idealistic purposes, 
but it is not very dignified for a business 
in the footwear or grocery trade any more 
than it is for a tobacco or wine merchant 
to suddenly start selling printed adver-
tising matter as a commercial product. 
   The main interest of the stamp issuers 
must and should lie in the effective and 
inexpensive advertising achieved and 
the increased sales that result from it. 
The highest goal that one should set is 
to get one’s advertising completely free.
Do not be too greedy!

The A. & L. POSTER STAMP SYSTEM has the following main principles:
   1) All genuine A. & L. poster stamps carry our guarantee mark on the back as well as our catalog number
       (to date about 250 numbers).
   2) The numbers are published in the biweekly magazine SAMLERMÆRKET, Organ of the “Poster Stamp Collectors Union.”
   3) All genuine A. & L. poster stamps undergo a critical, artistic review.
   4) All genuine A. & L. poster stamps are four-sided and perforated at the edges.
   5) Editions are controlled, and reprints do not take place; any new editions are provided with a clear note; future editions
       will be at least 25,000.
   6) Genuine A. & L. poster stamps appear in consistent color combinations.
   7) Andreasen & Lachmann will publish the first illustrated, descriptive catalog before Christmas.
   8) The biweekly magazine SAMLERMÆRKET includes genuine A. & L. poster stamps as supplements.
   9) Poster stamps are distributed through the book and stationery trade throughout the country. Erslev & Hasselbalch are
       authorized by us as wholesale dealers of A. & L. poster stamps.



BE SELECTIVE!

   Like mushrooms, poster stamps are pop-
ping up at this time. Unfortunately, the 
quality does not match the quantity, and 
we can only repeat our advice: Do not col-
lect everything! Be selective! Just because 
a businessman has issued a poor quality 
stamp and then paid to have it “registered” 
in the “Berlingske Tidende,” the stamp 
does not deserve to be included in a col-
lection unless it is an artistic stamp. Ev-
ery single small collectible stamp should 
be a delight to the eye, but when one goes 
through the scrapings in “Berl. Tid.,” it is 
appalling. In the long run, “Berl. Tid.”’s 
registration will lose all significance be-
cause the editors show no critical judg-
ment regarding the stamps to be registered 
— and they do not include artistic stamps 
without compensation.

THE QUESTION IS —

   In this section, we are pleased to answer 
inquiries from our readers — but only inso-
far as the question falls within the scope of 
the magazine.

Mr. Axel Nielsen, Dronningensgade 46 A, 3rd Floor

   You are so witty as to suggest that we send ¼ kilo-
gram of poster stamps with each issue of the magazine 
— that wouldn’t cost any more in postage! Indeed! But 
where would we get the stamps from? With our current 
circulation, it would take 400 kilograms every fort-
night! No, Mr. Nielsen, as much as we would like to, 
we cannot provide all genuine A. & L. poster stamps at 
once, and we consider it quite an achievement that we 
can provide you with about 50 different stamps every 
quarter. This roughly corresponds to production, and 
we will continue — as before — to provide you both 
with the very newest stamps and the older stamps in a 
suitable mix. You must remember that many of the first 
issued poster stamps are already quite difficult to ob-
tain, which is why no reasonable collector can rightly 
complain that we are featuring such stamps. We have

promised that all our subscribers will receive all the gen-
uine A. & L. poster stamps that are not sales stamps, and 
we stand by that, but we do not have the stamps free of 
charge and therefore cannot deliver them in kilograms. 
You should try to calculate the current price of the poster 
stamps that we, for example, sold in the July issue for 
50 øre. They are now up to several kroner. Do you do 
business every day at an increase of 4-500%?

Mr. Holger Stampe Boetius, Bredgade 63, 3rd Floor

   Can you call Christmas seals poster stamps? This is 
possible, since the word poster stamp is a common term 
for small, stamp-like art pieces that are worth collecting. 
But it is most natural to always keep the Christmas seals 
in a group separately in the collection.

A. & L.-Collector

   As “Sales Stamps” we count the following genuine 
A. & L. poster stamps: No. 11, Christian Peace League. 
Nos. 18—27, Zoo. No. 55, Order of the Serapion. No. 
116—27, Conservative Workers’ and Voters’ Asso-
ciation. No. 163, Tivoli Association »We«. No. 164, 
Rundskuedagen’s Coupon Booklet. No. 166, Away with 
Tobacco! No. 205, Danish Tourism Association. It is 
these stamps that we cannot promise to include with the 
magazine, as we would thereby deprive the associations 
and institutions in question of an income, but the stamps 
are available for purchase in all poster stamp shops and 
most bookstores.

A. & L.-Collector

   In our Christmas issue, we will present a fun Rebus, 
for which we will attach a larger prize distribution with 
A. & L. poster stamps as prizes. We cannot hold a lottery 
except with a permit, and we do not dare to count on 
obtaining one.

   A Statement on No. 207, which is included as 
an attachment with this Issue, we share with 
particular pleasure:

      Copenhagen, October 30, 1913.
   Messrs. Andreasen & Lachmann here.

   After having received the ordered edition 
of our poster stamp, we cannot fail to ex-
press our delight at the extremely beautiful 
execution of it.
   In our opinion, it is the most beautiful post-
er stamp you have made so far.

With respect,
The Carl Stender Corporation,

Publisher for Reproduction of Nordic Art.



Poster Stamp No. 10
Roskilde Tidende.

Released 1912.

Poster Stamp No. 105.  
Kr. Kronstrøm’s Marble Industry.  

Designed by Ludvig Jacobsen.

Poster Stamp No. 207.  
Stender’s Art Catalogue. 1913.  

Designed by  
Thor Bøgelund-Jensen.

Poster Stamp No. 61.
Ohlsen & Ahlmann A/S.

Bathtubs and Sanitary Articles.

Poster Stamp No. 60.
Ohlsen & Ahlmann A/S.

Wall Tiles and Floor Tiles.

Poster Stamp No. 85
Vald. Schmidt, Købmagergade 25,

Designed by Th. Iversen.

Poster Stamp No. 223.  
Painting and Sculpture Exhibition,  

Kobmagergade 54, November 1913.  
Designed by Hans Rasmussen.

Poster Stamp No. 173. 
The Automat Café, 

Frederiksberggade 25.



WHAT THE PRESS THINKS

Aftenbladet, October 5: 
         Tune.. Hair down the Neck.
“By the Customs House, the Sailor so lively 
Went ashore,” as we can sing in the song, 
And when he saw a boy walking without 
“Poster Stamps,” 
The sailor damn near died of joy immediately.

In Ribe, Queen Dagmar lay sick 
And listened to the birdsongs of the larks. 
What was wrong with Dagmar — her illness 
was “nausea,” 
She was missing 3 specific “Poster Stamps.”

And our “Holger Danske,” the strong 
With him, nothing was amiss, 
An eagle was his “Poster Stamp,” 
On the arms stood Holger’s symbol.

Why Mallebrok actually died in the war 
Nobody knows — he was one of the strong, 
But “Saxo,” says, that the old man was struck 
dead, 
The first time he saw a Poster Stamp.

                                       Robert Schønfeldt.         

Riget, Sept. 28:  
   Of course, it is primarily a trade exhibi-
tion. But even so, it is fully worth a visit, 
partly because there is a wealth of love-
ly small prints, and partly, and especial-
ly, because the exhibition gives an almost 
overwhelming impression of how wildly 
the poster stamp mania has developed.  
   This astonishing quantity of stamps from 
all countries clearly demonstrates that we 
are not dealing with a fleeting idea here, 
but that the postage stamp collecting mania 
has gained a worthy counterpart, perhaps a 
competitor. For that matter, couldn’t it be 
just as enjoyable to collect beautiful small 
prints made with taste and technical skill 
as to indulge in the often very mundane 
and cancelled stamps? Why should one be 
considered more foolish than the other?  
   There is business to be made in post-
er stamps—that much is already cer-
tain. For it is not just in this coun-
try that these stamps are spreading 
faster than a medieval plague; the major

countries, particularly Germany, have kept 
up, and an exhibition like the one now ar-
ranged on Vestergade will open in Berlin 
in the coming days. And it is not only chil-
dren who collect. But even if that were so 
— why should the mania necessarily go out 
of fashion quickly? Children’s interests, on 
the contrary, are usually very enduring. And 
a tendency to collect can only be beneficial 
for young people. Among other things, it 
can foster a sense of order and taste — this 
is clearly evident from several of the collec-
tions that are on display in the center.     Pp.

PLEASE NOTE

   The next issue of “Samlermærket” will be 
printed and ready on Thursday, November 27. 
Don’t forget your subscription receipt when 
picking it up!

   Issues 1 and 2 are sold out, but the poster 
stamps that were in these issues can still be 
obtained for a short time together with issue 
3 for 50 øre.

   To date, the following genuine A. & L. poster 
stamps have accompanied the magazine:
   Nos. 1, 2, 3, 4, 5, 6, 7, 8, 9, 12, 31, 32, 38, 40, 
42, 43, 44, 46, 54, 59, 69, 72, 74, 75, 82, 87, 
88, 92, 93, 99, 100, 115, 133, 137, 142, 144, 
150, 152, 156, 157, 161, 162, 172, 175, 182, 
194, 196, 206.
   In addition, we have included the official 
exhibition stamp of the Malmö exhibition and 
several duplicates.

BEWARE -

of buying genuine A. & L. poster stamps in 
sheets, when they are offered to you in large 
quantities by random individuals. In doing so, 
you may easily, without realizing it, become 
involved in receiving stolen goods, as there is 
extensive trafficking of these “securities.” Re-
fuse to buy if you cannot be assured that the 
person has come into possession of the stamps 
honestly. In several cases, we have had to 
threaten to call the police.



WITH THE POSTER STAMPS 
SPOKESMEN

Hovedstaden on 26/10:

   Should you regard the mania of collecting as 
an innocent pleasure, from which you should 
not deter your children? Or should you rage 
against this kind of “madness”? Or perhaps you 
should just build a small, exquisite collection 
yourself?
   In order to clarify our concepts, we have 
ventured into the lion’s den, in other words, 
we have visited Andreasen & Lachmann, 
the famous or notorious A. & L. company that 
has set the snowball in motion. We made our 
way through the cluster of poster stamp boys, 
who are never missing at the gate of Hes-
temøllestræde 6, and found Mr. Andreasen at 
the telephone, or rather the telephones: with a 
virtuosity that must astonish even a newspaper-
man, he speaks simultaneously with a man in 
Østerbro and one in Vesterbro, while he obtains 
information through the house telephone about 
the progress of the work in the various depart-
ments.
   A compositor must be informed of a test print 
of a poster, a cartoonist presents a draft of a 
picture book, and finally I get the opportunity 
to present my errand. I get a vivid impression 
that the pioneer in the field of collectibles here 
at home is a man who is bursting with energy 
and can have 117 things in his head at once.
   “Do you think the poster stamp movement 
will hold up?” I ask.
   “No, of course the bubble will burst!”
   I have least expected that answer. Does that 
man really doubt the future of his own life’s 
cause, I think in amazement.
   “The poster stamp movement is currently 
going through growing pains,” Mr. Andreasen 
continues. “As long as it is of interest for its 
novelty, the whole world will join the race — 
collectors who do not have a drop of collec-
tor’s blood in them, businessmen who suddenly 
feel the urge to trade in the new article, and

printers who have not the slightest respect for 
the idea of the poster stamp, and who do not 
at all understand that such a small stamp must 
possess artistic and graphic advantages if it is 
to have real value for real collectors. The num-
ber of so-called collectors will sooner or later 
decrease, but a large and select circle will still 
remain. I will tell you how it will go: the adults 
will come along. There is still so much fuss 
about the poster stamp movement that adult 
collectors are holding back, but now they are 
starting to come. So first the poster stamps — 
as an advertisement — become what I have 
imagined them to become, and then it will turn 
out that the “A. &  L. system” stands the test of 
time, while poster stamps of other origin will 
sink to the bottom.
   The A. & L. stamps are subject to artistic 
censorship. If we cannot be allowed to make an 
artistically satisfactory stamp, we would rather 
lose the commission. In this respect, the poster 
stamp movement benefits from the fact that we 
are drowning in work; we can allow ourselves 
to look at the issues with greater perspective 
and thereby raise the artistic level.”
   “How many stamps have you actually pro-
duced?”
   “To date, we have published a catalog listing 
of about 220, but there are another half a hun-
dred in the works, and we have undertaken to 
deliver several very large series. We are mak-
ing ever greater artistic demands on ourselves, 
and we are immodest enough not to doubt in 
the least that the A. & L. poster stamps will be 
able to claim the leading position.”
   Mr. Andreasen speaks with such a holy fire 
that I feel quite convinced. As I pass the “Boys’ 
Exchange” at the gate, one of the boys address-
es me in the straightforward tone that befits 
collectors: “Would you like to buy one of the 
“Capital”s? You shall get it for four cents! It’s 
real A.&L.!” I find four cents a bargain, and of 
course I do not let such an excellent opportuni-
ty to begin a collection pass me by!
                                                                  Vips.

SAMLERMÆRKET is published on the 1st and 16th of each month and costs 1 Kr per quarter,
sent free of charge. The amount may be sent in stamps if desired, or paid directly

at our office. — When collecting in person, a subscription receipt must be presented.
In kiosks and at book and stationery stores, issues can be purchased individually for 25 Øre.
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