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THE CRISIS
   In the near future, it will become appar-
ent whether the many masked enemies of 
the poster stamp movement will succeed 
in stifling our efforts to hold high the ban-
ner of the movement. We surely harbor 
hope that the good cause will emerge pu-
rified from the crisis in which it currently 
finds itself, but it cannot be denied that 
there is a looming danger that the weeds 
will grow over our heads; without the sup-
port of the real collectors, our struggle is 
hopeless.

The ‘cheap’ poster stamps

   The greatest danger comes from com-
panies that spread millions of poor, post-
er stamp-like printed materials across the 
market just to take advantage of the mo-
mentary opportunity without scruples re-
garding the stamp’s appearance and idea. 
A poster stamp is a poster stamp, they 
say, and when I — wholesaler or manu-
facturer so-and-so — am gracious enough 
to issue an advertising stamp, then col-
lectors can, by all means, collect it too! 
But here is the point where all collectors 
with genuine collector blood must unite 
in indignant protest. We will not collect 
all that junk! If the advertising stamp

is not a small work of art in itself, then it is 
not a poster stamp, and therefore it is not 
worth collecting. Such stamps belong in 
the wastebasket alongside the other poor-
ly printed advertising materials.

The small issue size

   It becomes doubly wrong when a poor 
quality advertising stamp is printed in a 
very limited edition so that collectors 
will have trouble obtaining it, thereby 
increasing the stamp’s rarity. We collec-
tors must regard it as a direct insult when 
a poster stamp issuer loudly advertises 
that he only had a small edition produced 
so that the stamp will be in demand! “It 
is us who decide that, sir, and not you!” 
we collectors must assert. When poster 
stamps are not produced in large enough 
issue sizes for collectors to obtain a copy 
with some ease, we collectors will not 
recognize the stamp as a poster stamp. 
Primarily, it should be the artistic value 
of the poster stamp, and only in the last 
instance its issue size, that is decisive



for its value among collectors. Here is 
a significant difference between poster 
stamps and postage stamps!

Minimum print run

   Our readers will have noticed that the A. 
& L. System, which was reprinted in the 
last issue of Samlermærket, has received 
an modification. In the future, the genuine 
A. & L. poster stamps will be printed in at 
least 25,000 copies, not, as has been the 
case in the past, in editions of 10,000. An-
dreasen & Lachmann hope that this will 
help counteract unhealthy speculation.

Artistic Guarantee

   Note that the genuine A. & L. poster 
stamps that have been issued recently are 
not worse than the earlier ones, but on the 
contrary consistently better. Andreasen 
& Lachmann also goes against the cur-
rent in this way. The company engages 
in increasing self-criticism, and outsiders 
would be shocked if they knew how many 
orders for A. & L. collector’s stamps have 
been rejected because the artist was not 
given sufficient freedom. It is this artistic 
censorship that, in the long run, will en-
sure victory for the genuine A. & L. post-
er stamps; overall and compared to other 
advertising stamps, the quality of genuine 
A. & L. poster stamps is undeniably very 
high, even if some issue is not entire-
ly successful. The poster stamp industry 
has also had its teething problems to go 
through.

“Berlingske Tidende’s Scratch Summary”

   We said it in the previous issue of Saml-
ermærket, but we cannot say it too often: 
a local collector’s stamp weekly, “Berl. 
Tid.”’s Sunday issue, does big business

with so-called »Registration« of poster 
stamps, but this registration is built on 
such unhealthy principles that it will lose 
all significance. However, it cannot be de-
nied that our old-fashioned, yet influential 
colleague is currently harming the situa-
tion. The magazine now speaks up in the 
air about »genuine Berl. Tid. registered 
poster stamps«; it would be reasonable if 
this »genuine« provided the same artistic 
guarantee as Andreasen & Lachmann’s 
»genuine A. & L.«, but since »Berl. Tid.« 
undeniably registers any stamp, however 
poor, as long as the magazine can get 17 
Kr. for the advertisement concerning it, 
the designation »genuine B. T.« can only 
guarantee that »Berl. Tid.« has had an ad-
vertising revenue from the relevant adver-
tising stamp.

   The announced illustrated catalog of 
genuine A. & L. poster stamps is included 
as a free supplement for all our subscrib-
ers with No. 10. 
   This indispensable catalog will comprise 
no less than 32 pages. All issued genuine 
A- & L. poster stamps and some that are 
in progress, totaling approximately 300, 
will be depicted and described. Informa-
tion about the print runs of the various 
poster stamps will appear for the first time 
in this catalog.

SAMLERMÆRKET’S CHRISTMAS
ISSUE

   No. 9 of Samlermærket, which 
will be our Christmas issue, will bring 
various surprises, including a fun-
ny prize puzzle with a large num-
ber of rare poster stamps as prizes.
   In addition, we see ourselves able – as an-
nounced in No. 6 – to provide an extreme-
ly valuable supplement, as we have suc-
ceeded in acquiring the remaining stock of



Valdemar Andersen’s beautiful Aarhus 
Exhibition Stamp, which is already ex-
ceedingly rare. Some of our readers have 
wondered why we also publish items oth-
er than genuine A. & L. poster stamps as 
supplements, but that only shows that we 
are willing to recognize what comes from 
a source other than Andreasen & Lach-
mann, when it truly concerns an art piece 
of value. We regard the beautiful Aarhus 
Exhibition Stamp as a forerunner of post-
er stamps in the same way that Christmas 
seals are.

HANS

   We walk together on the Boulevard, Hans 
and I, and delight in the leaves, which shine 
in extravagant colors. The sun is shining, and 
we are happy and content with ourselves and 
all the rest of humanity. And our joy is not di-
minished because what we are doing is actu-
ally very immoral and wrong, for Hans at this 
moment ought to be sitting still and attentive 
on his bench at school and I at my office.
-  Good heavens, the sun shows itself so rarely 
in October that it is one’s sacred duty to make 
use of the opportunity when it finally appears.
   - Dad, says Hans suddenly. What are 
those two girls over there playing with?
   I look over and see two girls, about twelve 
to fourteen years old, poking their heads 
together over some mysterious papers.
    - I don’t know, I reply. But we can go and see.
   We go over there, and it turns out, of course, 
that what interests the young ladies so much 
is a collection of colorful poster stamps. I 
pass my discovery on to Hans, and we wan-
der on. After some time of silence, he asks:
 - Dad – what are poster stamps for?
   I look at the boy, surprised and incredulous.
   - Poster stamps? A boy nearly seven years 
old doesn’t know what that is? – Well... they 
are some small, colored pieces of paper 
that people who have nothing better to do

collect and save carefully. It is some terrible 
rubbish that you don’t have to worry about.
   Hans says nothing, and we move on again. 
The matter is not discussed further between 
us. -
   But he must have sought and found in-
struction elsewhere, for a couple of days 
later the small, hideous slips of paper make 
their entrance into the house. I find them on 
my desk, in my cigar boxes, in my morning 
slippers. Linda’s sewing box swarms with 
them. It is no use trying to eradicate them. 
They simply return in greater numbers—just 
like flies—and every campaign also involves 
a bigger crying scene.
   - Why can’t you keep that trash to your-
self? I ask the boy.
   - Uh! he howls. I just wanted to organize 
them—you said yourself, that’s what one 
should do—and then you come and ruin 
them for me! Uhu!
   The boy continues to howl, and Linda 
comes running:
   - What’s wrong with Hans?
   - Oh, nothing, I answer with forced calm. 
I just allowed myself to remove some of the 
junk that he fills the rooms with.
   - Dad . . . has . . . thrown away my . . . 
poster stamps! the boy howls.
   Linda takes the child in her arms and in-
forms me in carefully chosen words that I 
am ruthless, malicious, and brutal towards 
my own child. I say, Well! and they disap-
pear to comfort each other. And a few hours 
later, the rooms are once again filled with 
paper slips. I am willing to pay a not insig-
nificant sum to the man who can invent an 
absolutely effective remedy against poster 
stamps. They are, as far as I know, the only 
one of humanity’s plagues over which one 
stands defenseless.
                                                         Johannes
Copenhagen, 23/10.

The Journalists’ Association’s Poster Stamp
   In this issue, we present a particularly 
valuable supplement, the Journalists’ Asso-
ciation’s new poster stamp, which is sold 
for the benefit of the Association’s Old Age 
Pension Fund. The stamp, which shows the 
Journalists’ Association’s emblem, printed 
in beautifully coordinated, soft colors, bears 
No. 250 in the register of genuine A. & L. 
poster stamps.



Poster stamp No. 158.
Commission publishing, Raadhusstr. 8.

Designed by H. Haarløv..

Poster stamp No. 130.
Old Scotch Castle Whisky.

J. L. Tvede, Helsingør.

Poster stamp No. 140.
Chas. Otzen, Vesterbrogade 24.

Chain pull socket.

Poster stamp No. 187
Art Publisher “Danmark”

The Library of Denmark, Decbr. Ser.
Designed by Fritz Kraul

Poster stamp No. 170.
Vibe Hastrup.

Shoe Cream (Lion).
Designed by K. Hansen-Reistrup.

Poster stamp No. 110
Engel & Kisky

Anti Tobacco, Detoxification
for Tobacco Smokers.

Designed by H. Andreasen

Poster stamp No. 250.
The Journalists’ Association

in Copenhagen.
Founded 1880.

Poster stamp No. 154.
Jens Kjeldsen.

Ready-made Men’s Clothing for Any
Figure.

Designed by Ludvig Jacobsen.



ANDREASEN & LACHMANN
ANNOUNCE.

   Requests are made daily to Andreasen 
& Lachmann to obtain poster stamps for 
purchase, either individually or in com-
plete collections. On this occasion, the 
company communicates the following:

   We have to date never traded in — and 
will not deal in — poster stamps, not even 
our own private stamps. We consider it a 
given that we cannot freely dispose of the 
samples of poster stamps that we have in 
our possession. It would go against the in-
terests of the stamp issuers if the poster 
stamps could be purchased from us. We 
have only in each individual case reserved 
the right to cover the cost of the stamps 
that are to accompany Samlermærket as 
an attachment.

Andreasen & Lachmann.

THE QUESTION IS -

   In this section, we are pleased to answer 
inquiries from our readers—however, only 
insofar as the question falls within the scope 
of the magazine.

Mr. O. Ravn, Brædstrup
   We are happy to include exchange lists when there 
is a greater interest in them than we have so far no-
ticed. For the time being, we can only help you get 
rid of some of your county exhibition stamps from 
Brædstrup by informing our readers that you are 
willing both to sell and exchange these stamps.

3 Subscribers
   As mentioned in the previous issue, we cannot ar-
range lotteries, but in our Christmas issue, we will 
include a prize puzzle with rare poster stamps as 
prizes. The surprise we announced in No. 5 will also 
appear in the Christmas issue. See the notice regard-
ing this elsewhere in the magazine.

A. & L. Collector, Rosengade
   As announced earlier, the New Carlsberg stamps 
were removed from the numbering list because 
they were only produced for use in the brewery’s

advertising abroad and therefore fall outside the A. 
& L. system. For the same reason, they will not be 
included as an attachment in Samlermærket.

K. B. S.  
   All the Herning stamps are equally genuine, wheth-
er they bear a specific business name or not, and in 
our opinion, their value should be considered equally 
high for all the variations. Collecting more than one 
copy would be akin to collecting stamp cancellations, 
which seems to us rather unreasonable.

C. M.  
   There are probably a few of our subscribers who 
would find it particularly interesting to receive the en-
tire Stork series at once. Most will surely find it more 
varied to get a suitable mix of some of the oldest, 
some not entirely new, and some brand-new stamps.

Harald S.  
   You are — as far as we have been able to ascer-
tain — quite right in your supposition that Kruckow 
advertising stamps with numbers under 200 do not 
exist. The company has deemed it appropriate to skip 
the beginning. It can, after all, sometimes also be a 
bit complicated!

Anna Margrethe Meisner-Larsen, Horsens
   The stamps you mention are not genuine A. & L. 
collector’s stamps. “Palatine Assurance” is one of 
the stamps we had in mind when we wrote to Mr. M. 
Hoffmann in Issue No. 5:
   There is no such thing as A. & L. poster stamps 
“outside the series.” We are well aware that some 
companies, which have had labels and seal stamps 
produced by Andreasen & Lachmann, have tried to 
put such stamps on the market as “genuine A. & L. 
collector’s stamps” by using the fact that the print-
er’s name was printed on the stamp, but the stamps 
in question fall completely outside the “system” and 
will not be recognized here in the magazine.

Herbert Jørgensen, Råadmandsgade 19
   Of the series that have been started — the Stork 
series, Lunau, Dr. Morrisen, etc. — all poster stamps 
will be included in Samlermærket. — There is no 
company called Andreasen & Laxmand — You can-
not be excused for not knowing the correct name of 
the famous company. See at the front of the magazine.

   The next issue of »Samlermærket« will 
be printed and ready on Saturday, Decem-
ber 13th. Don’t forget your subscription 
receipt when picking it up!



WHAT THE PRESS THINKS

Hovedstaden, October 8:  
   Supreme Court attorney Henriques replied 
very briefly that since the advertisements were 
published before the judgment, no liability for 
damages could be claimed. A. & L. had done a 
very large amount of work for the dissemina-
tion of collector’s stamps, and it was natural 
that they also reaped the fruits of this work. 
The reason for the success was that A. & L. cat-
aloged the stamps and ensured that they only 
appeared in a certain number of copies, which 
created their value.

Kristeligt Dagblad, September 26:  
   Boys have always enjoyed bartering. They 
preferably trade among themselves, and it nat-
urally tends to be with small, easy things that 
can quickly move from pocket to pocket, and 
which do not have too high a value, as capital 
is usually scarce.  
   In the old days, boys traded coins or stamps, 
and there was perhaps some reason to view 
these trades kindly; for they cultivated, among 
other things, an interest in and knowledge of 
foreign countries and foreign people.  
   But now coins and stamps are no longer fash-
ionable. Now it must be poster stamps.  
   These are quite recent. A clever businessman 
one fine day came up with these small adver-
tising stamps, more followed, and the devel-
opment has been so great that the company 
Andreasen & Lachmann has now opened a 
poster stamp exhibition here in the city.  
   It attracts a large number of visitors, naturally 
mostly boys.  
   It is a rather silly idea to collect them, but 
the businesspeople are happy, for it is excellent 
advertising for them.                                   -b.

Riget, 26/9:
   The exhibition is virtually be-
ing stormed by the youth of Copen-
hagen. But many adults also visit it

TYP. H. MEYER

and rejoice over the young people’s zeal, per-
haps also over the excellent artistic qualities that 
characterize many of the stamps.                               Pp.

PLEASE NOTE

Mr. Th. Hansen, St. Kongensgade 24  
   We must acknowledge that you are right in 
saying that we should have published the list 
of “Fundraising Stamps” somewhat earlier 
in the magazine, but we do not believe the 
inconvenience is very great, as the stamps in 
question can most likely still be obtained at the 
original price.  
   When you write that with 8 stamps as an 
attachment in each issue we could never ful-
fill our promise to bring all genuine A. & L. 
poster stamps, it is only seemingly correct. 
We must assume that the production of poster 
stamps cannot continue to be as active as it is 
at the moment. In 1913, which will certainly 
be a record year, a little over 200 genuine A. 
& L. poster stamps (which are not fundrais-
ing stamps) were issued, which is precisely 
the number the magazine publishes over the 
course of a year. Should it turn out that pro-
duction maintains its current level, we must, 
of course, consider adjusting the number of at-
tachments in the magazine accordingly in one 
way or another, but we must wait and see for a 
little while longer.  
   Naturally, we would like to publish an even 
larger number of stamps as attachments, but 
we do not have the stamps for free, and can 
only consider doing so if our subscription 
numbers increase further. If each of our sub-
scribers were to sign up a new subscriber, the 
matter could be considered.  
   When you write that the price of the price 
does not depend on the rate we set for them, we 
must most firmly protest that it is not us who 
have set any rate. We have explicitly stated that 
the price lists we previously published are due 
to the “Poster Stamp Exchanges.” It may be 
correct that the stamps which are “distributed” 
for free cannot immediately reach a high rate – 
but that will certainly come when the print run 
is exhausted, you can be sure.

SAMLERMÆRKET is published on the 1st and 16th of each month and costs 1 Kr per quarter,
sent free of charge. The amount may be sent in stamps if desired, or paid directly

at our office. — When collecting in person, a subscription receipt must be presented.
In kiosks and at book and stationery stores, issues can be purchased individually for 25 Øre.
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