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NEW YEAR’S REFLECTIONS
   In the past year, the interest in poster 
stamps in this country has grown so rap-
idly that even the boldest expectations 
have been exceeded. When Andreasen 
& Lachmann, not quite a year and a half 
ago, convinced a dozen or so compa-
nies—the ones with the lowest numbers in 
our catalog—to try issuing a poster stamp, 
people laughed all around. “Poster stamps, 
what a silly idea! Such a crazy name!” It 
would take almost three quarters of a year 
before a larger audience understood that 
the idea was more viable than something 
that could be laughed to death. It was An-
dreasen & Lachmann’s poster stamp ex-
hibitions—at the Industrial Association, 
Fredericia, and the large September Exhi-
bition in Copenhagen—that really hit the 
nail on the head. When Samlermærket 
was published for the first time in June, 
interest was rising fast. Businesspeople no 
longer laughed when it was suggested to 
them to issue poster stamps; everyone re-
alized it was a good and inexpensive form 
of advertising. Unfortunately, there were 
also several who sniffed out a business 
opportunity and hoped to make money 
from their advertising. — It was money,

which we collectors were supposed to pay 
for. — These first wild attempts were soon 
followed by others — we have often men-
tioned them here in the magazine. Cou-
pons were issued, which they boldly called 
poster stamps; poster stamp games and 
poster stamp maps were made, uncritically 
conducted ‘registrations,’ stamps printed 
in small editions to make them ‘rare,’ and 
in many ways insulted us collectors by as-
suming that we could forget our constitu-
tion: A poster stamp must be a small piece 
of artwork if it is to be worth collecting.  
   When the genuine A. & L. poster 
stamps have gained such popularity, it is 
precisely because Andreasen & Lach-
mann ultimately did not want to break 
the law they themselves had first for-
mulated. Not all genuine A. & L. poster 
stamps are equally successful, this must 
be willingly admitted, but even the poor-
est among them have some artistic value, 
and no one can deny that many of them 
are exceptionally beautiful. Every in-
novation has its growing pains, and the 
A. & L. poster stamp industry has also 
had to go through such phases, but they 
have fortunately been overcome, and the
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latest poster stamps have almost all been 
flawless. It’s worth highlighting that An-
dreasen & Lachmann have used no 
fewer than about 25 well-known artists 
over time: Valdemar Andersen, Th. Ivers-
en, Rasmus Christiansen, Gudm. Hentze, 
Ludvig Jacobsen, Poul Jørgensen, Thor 
Bøgelund-Jensen, Henrik Nielsen, Ger-
da Wegener, Primus Nielsen, Ulk Jensen, 
Holger Jacobsen, Axel Nygaard, Henry 
Andreasen, H. Haarløv, K. Hansen-Reis-
trup, Bogø, Fritz Kraul, Rasmus Leicht, 
Hans Rasmussen, A. J. F. Brandt, Valde-
mar Jensen, Chr. Hoff, and others. With 
this large team of artists as allies, it’s 
not surprising that Andreasen & Lach-
mann have been able to deliver work of 
real artistic value. For the same reason, 
there is also reason to hope that the genu-
ine A. & L. poster stamps will withstand 
the crisis we’re currently experiencing.

NEW ODDITY

   A number of stock poster stamps have 
been issued, some of which are given a spe-
cial value when overprinted. Let’s leave it 
to stamp collectors to be interested in can-
celed stamps – stamps are, after all, usu-
ally destined for that fate. But with poster 
stamps, the goal is to get them in as beau-
tiful and clean specimens as possible. In-
cidentally, the company amusingly refers 
to these poster stamps as postage stamp 
pastiches; according to T. Lundbecks

foreign dictionary the word »Pastiche« 
means: »a poorly executed imitation done 
with deceitful intent«. One must there-
fore allow the company to have chosen 
the expression with appropriate modesty.

THE QUESTION IS -

   In this section, we are pleased to answer 
inquiries from our readers – but only insofar 
as the question falls within the scope of the 
magazine.

Mr. Ing. P. Joh. Petersen, Dr. Priemesvej 7, 4th Floor.
   You write to us:
   Prompted by a newspaper article about poster 
stamps, which, among other things, states that A. 
& L. intend to publish a catalog of the company’s 
printings of poster stamps, I take the liberty of 
drawing the esteemed company’s attention to the 
fact that such a catalog, in order to be really useful 
and instructive for collectors, should contain as de-
tailed information as possible about each individual 
stamp. I will mention some that come to mind and 
that I have needed; there may of course be others.
   An image of the stamp, its main colors, format, 
number (or without number), the artist’s name, the 
print run size, information about any special circum-
stances that could affect the stamp’s greater or lesser 
rarity, whether the entire print run was immediate-
ly affixed to printed matter (i.e., whether the stamp 
can be obtained with the original gum or not), the 
stamp’s arrangement within the sheet (whether the 
stamp can be collected in larger or smaller contig-
uous blocks or strips, horizontally or vertically).
   I think I may venture to say that most collectors 
will be grateful to find this information in a catalog.
  The majority of the desired information will 
be included in the Poster Stamp Yearbook, but 
we will not be able to state the stamps’ posi-
tions within the sheets, as the variation in this 
regard is extremely large. Most stamps may ap-
pear in both “vertical and horizontal strips.” At-
tempts have been made to indicate the stamps’

SAMLERMÆRKET AS A CHRISTMAS GIFT  
   There can hardly be a better Christmas gift for children than a subscription to 
SAMLERMÆRKET, which every 14 days will bring new delight to the home. Beau-
tiful gift cards for annual, half-year, and quarterly subscriptions are available at
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AN ORIGINAL MENU

   At a family party recently held in Copenhagen, the family’s big poster stamp collecting 
hobby appeared in a fun way, as not only did the menu feature a boy with a stamp album, 
but the place cards were also stamps. At each place lay a beautiful stamp with a portrait of 
the person who was to sit in the corresponding seat.

Colors in the catalog, but it has proven impractical 
because there are so many mixed colors.

Mr. Jørgen Hostrup-Schultz
   No, it is not a printing error when numbers 300–
380 in our last catalog were reserved for Johansen & 
Bruun. There is nothing strange about Andreasen & 
Lachmann making such a large series, as long as it 
artistically matches the other genuine A. & L. poster 
stamps.
   The fly stamp No. 225 is a fundraising stamp, which 
we cannot include as an attachment—at least not for 
now. The price is 10 Øre each.
   Magasin du Nord’s Østerbro department had or-
dered a poster stamp, but thanks to the cooperation 
of Andreasen & Lachmann, the order was returned; 
this is why, as mentioned in our last issue, we have 
inserted the Sleeping Beauty stamp as No. 214 in-
stead of Magasin du Nord’s.

Mrs. M. L., Paris
   Your kind and grand offer to provide a small col-
lection of foreign collector’s stamps for us to use as 
a prize in the spring has delighted us very much. We 
apologize for the mistake you pointed out; we imme-
diately tried to correct it.

Mr. Aksel Nielsen, Godthaabsvej 18 C, 3rd Floor
   We take the liberty of reproducing your kind letter:
   Herewith I have the pleasure of sending the solu-
tion to the prize puzzle in issue No. 9 of »Saml-
ermærket«. I have arrived at the following result: 
»None above, none beside, but all others beneath all 
genuine A. & L. poster stamps«.
   If the solution is not correct, the three lines above 
are at least absolutely true; none of the poster 
stamps I have seen so far can match the genuine A. 
& L. stamps in either design or tastefulness.
   I would be extremely pleased if I were consid-
ered in the prize awarding, and I wish the company 
a Merry Christmas and Happy New Year, along with 
continued success for your beautiful stamps in 1914.

Mr. Grønlund Jørgensen, Roskilde
   The membership fee in the »Internat. Propagan-
da-Marken-Union« has so far been 10 Marks annu-
ally, as previously mentioned in this magazine, but 
from New Year 1914 it is reduced to only 6 Marks 
per year. Members receive the fortnightly magazine 
»Weltarchiv« with many supplementary stamps and 
enjoy many other benefits, which we will describe 
in more detail in the next issue.



Poster stamp No. 168.
Vibe Hastrup.
Shoe Cream.

(No. 1 from a Series of 4).

Poster stamp No. 128.
J. L. Tvede

Kronborg Table Aquavit.
(No. 1 from a Series of 4).

Poster stamp No. 73.
“Lachta” & “Milka”. (Cream Separators)

Machine and Bridge Construction
Company, Helsinki.

Poster stamp No. 284.
Otto Mønsted.

Elephant Margarine.
(No. 2 from a series of 13).

Poster stamp No. 273.
Danish People’s Insurance Company.

(No. 1 of a series of 6).

Poster stamp No. 102.  
Association for the Purchase of  

Ball Sports Equipment.  
Design by Atelier A. & L.

Poster stamp No. 217
Marius Petersen, Blaagaardsg. 35.
Coffee. (No. 3 from a series of 3).

Design by Primus Nielsen.

Poster stamp No. 178.
Dalgaard’s Coffee.

(Absalon Series No. 2).
Design by Th. Iversen and P. Jørgensen.

Editor’s note: Stamp # 102 (lower left corner) was 
printed in two different color varieties. I chose to 
show the other variety in the translated version.

Editor’s note: Stamp # 73 (upper right corner) was 
printed in five different language varieties. I chose 
to show a different variety in the translated version.



OUR PRIZE REBUS POSTER STAMP VALUES

WHAT ‘SAMLERMÆRKET’
HAS PROVIDED

   A large number of our readers have 
solved our premiere puzzle correctly, for-
tunately, the number of correct solutions 
is not too large, so that everyone who 
submitted a correct answer can receive a 
prize. How the prizes will be distributed, 
we will announce in the next issue.

   With the 9 issues that have been released 
of the Samlermærket over the past half 
year, the following genuine A. & L. post-
er stamps were included:
   *1, *2, *3, *4, *5, *6, 7, *8, *9, 10, 12, 
31, 32, *38, *40, *42, 43, *44, *46, *54, 
57, *59, 60, 61, 69, *72, 74, *75, *82, 
85, *87, 88, *92, 93, *99, 100, 105, 110, 
*115, 130, 133, 137, 140, 142, 144, 150, 
152, 154, 156, 157, 158, 161, *162, 170, 
172, 173, *175, 177, 181, 182, 183, 187, 
189, 192, 194, 196, 206, 207, 222, 223, 
228, 239, 250.
   The numbers marked with * were in-
cluded with the July Quarter. In addition, 
we’ve included the official Malmö Exhi-
bition stamp, the rare Aarhus Exhibition 
stamp, and several duplicates.

   We have previously announced poster 
stamp prices based on the poster stamp 
exchanges’ price lists, but since the prices 
listed here often differ significantly from 
those used elsewhere in trade and com-
merce, we consider it appropriate to also 
provide an overview of the prices listed 
by the book and stationer’s merchants 
who themselves are supplied through Er-
slev & Hasselbalch. We must emphasize 
again that Andreasen & Lachmann do 
not exercise the slightest influence on the 
poster stamp prices:

   4 Øre:  Nos. 1 ,  4 ,  7 ,  9 ,  40 ,  42 ,  44 ,
               53 ,  54 ,  56–58,  60–64,  70 ,
               75,  77,  80,  82,  90,  91,  93,
               97, 103, 115, 142-150, 161,
               1 6 5 ,  1 6 6 ,  1 8 8 ,  1 9 0 ,  1 9 2 ,
               1 9 4 ,  1 9 5 ,  1 9 8 ,  1 9 9 ,  2 0 0 ,
               223.
   5 Øre:  Nos. 74,  88,  172, 177–180,
               182, 193, 207, 222.
   6 Øre:  Nos. 2 ,  10 ,  11 ,  45–50 ,  71 ,
               83 ,  85 ,  89 ,  101,  102,  111,
               139–141, 181.
   8 Øre:  Nos. 5 ,  8 ,  1 2 ,  5 5 ,  6 5 – 6 7 ,
               8 4 ,  9 2 ,  9 8 ,  9 9 ,  1 2 8 – 1 3 8 ,
               151–155, 156–160, 175, 176.
   10 Øre: Nos. 108–110, 205.
   12 Øre: Nos. 41, 59, 69, 72, 76, 81,
                94–96,  100,  104,  162.
   14 Øre: Nos. 38, 39, 43, 68.
   15 Øre: Nos. 73, 105.

The A. & L. POSTER STAMP SYSTEM has the following main principles:
1)   All genuine A. & L. poster stamps carry our guarantee mark on the back as well as our catalog number
      (to dateabout 350 numbers).
2)   The numbers are published in the biweekly journal SAMLERMÆRKET, Organ of the “Poster Stamp Collectors Union.”
3)   All genuine A. & L. poster stamps undergo a critical, artistic review.
4)   All genuine A. & L. poster stamps are four-sided and perforated at the edges.
5)   Editions are controlled, and reprints do not take place; any new editions are provided with a clear observation:
      future editions will be at least 25,000.
6)   Genuine A. & L. poster stamps appear in consistent color combinations.
7)   Andreasen & Lachmann publishes illustrated, descriptive catalogues.
8)   The biweekly magazine SAMLERMÆRKET includes genuine A. & L. poster stamps as supplements.
9)   Poster stamps are distributed through the book and stationery trade throughout the country. Erslev & Hasselbalch
are authorized by Andreasen & Lachmann as wholesale dealers of A. & L. poster stamps.



WHAT THE PRESS THINKS

PLEASE NOTE

Berlingske Tidende, November 19:

   It’s always nice to be able to do someone a 
favor — especially when there’s a good rea-
son for it, and when you really mean the nice 
things you say. 
   With this introduction, we would like — let’s 
say: once again — to drop off our business card 
at the Danish Tourist Association and compli-
ment them on their “Poster Stamp.” How high-
ly the Poster Stamp “phenomenon” is regarded 
in this country, Berlingske Tidende’s readers, 
who have been following our registration work 
in this area, know better than most; but it is 
hardly too much to say that the Tourist As-
sociation has secured the most beautiful and 
expressive stamp in the whole bunch. It’s the 
stamp chosen and awarded by a committee 
(Prof. Rosen, Willumsen, and Prof. Karl Lars-
en) and created by the young painter Bøge-
lund-Jensen (quite a nice Danish name for a 
young painter, by the way). With Nyholm’s 
old guard with its verdigris, crowned spire, 
the Navy Yard’s mast crane, and a patch of red 
tile on a backdrop of a flock of white sails and 
“the beautiful towers” in azure haze, the stamp 
really captures a lovely, densely concentrated 
national and historical mood that will surely 
make us react in the right way, and that might 
perhaps also say something to foreigners.
   Of course, the Danish Tourist Association’s 
Poster Stamp should be the best in the field. 
But that doesn’t stop us from giving it a little 
compliment because it has become just that.

Vort Land, November 19:

   It’s not just here at home, but all over the 
world, that poster stamps have captured all 
of youth’s collecting enthusiasm and interest. 
Day by day, more and more poster stamps are 
appearing. There are absolutely no limits to 
what a collection of these stamps can develop 
into.
   Therefore, one must set their own limit.

   In the long run, you really can’t acquire every 
stamp that comes out. You can’t control which 
stamps are issued because there is no registry 
that covers all stamps. The A. & L. stamps are 
numbered, so you always know how many of 
them have come out. But every single day, 
many other poster stamps appear both here at 
home and abroad. 
   Sooner or later, the collection will be incom-
plete, and you can’t even say for sure what 
you’re missing, unlike with a stamp collection 
where you know exactly how many and what 
kind of stamps each country issues. 
   Eventually, you have to set some limits. And 
it’s best to do it right away because that way 
you have the best chance of getting as many 
stamps as possible within your particular area 
of interest. 
   For example, you could say that you collect 
all animal stamps, all stamps with animals; so 
stamps from zoos, menageries, circuses, or 
from stores that advertise animals. Then you 
could overlook your own country’s stamps and 
start focusing on foreign stamps. 
   Or you could collect stamps featuring ma-
chines or clothing fashions. — You can set the 
limitation yourself based on what interests you 
the most.

Kristeligt Dagblad, November 20:

   The new issue of Andreasen & Lachmann’s 
magazine “Samlermærket” has now been re-
leased and, as usual, includes a range of en-
tertaining notes and a number of lovely poster 
stamps that will be a delight for all collectors.

   The next issue of Samlermærket will be 
printed and ready on Tuesday, January 13. — 
Don’t forget your subscription receipt when 
picking it up.

SAMLERMÆRKET is published on the 1st and 16th of each month and costs 1 Kr per quarter,
sent free of charge. The amount may be sent in stamps if desired, or paid directly

at our office. — When collecting in person, a subscription receipt must be presented.
In kiosks and at book and stationery stores, issues can be purchased individually for 25 Øre.
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