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WARNING TO JUTLANDERS

   Some Jutland newspapers, including Aarhus Stiftstidende and Aalborg 
Stiftstidende, have now jumped on the poster stamp craze, unfortunately 
following Berlingske Tidende as a model. So we are talking about a new 
ad-driven speculation here, and in no way about a measure that could 
guide the movement in Jutland onto a healthy track. 
   It may be fine to number poster stamps, but if this registration isn’t 
paired with artistic curation, it will be worse than nothing. If it isn’t an 
unshakable principle that a poster stamp should have artistic value, then 
you could call any scrap of paper, any coupon, a poster stamp and, after 
having “authorized” it through an ad in one of the mentioned newspapers, 
give it collector value. We warn Jutland collectors against thinking that 
an advertising stamp, which has no value by itself, can gain it this way. 
No sensible collector can approve of a so-called “system” that ignores 
the most important aspect. We have no doubt that the mentioned Stiftsti-
dende papers will make a good sum from their collector stamp ads, and 
they may succeed for a short while in leading their readers astray; but we 
also have no doubt that collectors’ common sense will eventually prevail, 
so that the poster stamp collecting craze will not suffer lasting harm from 
the antics of its new “friends” on the scene.



1800 POSTER STAMP ESSAYS

   At a big prize competition, the German 
wine company Matheus Müller (Müller 
Extra) managed to get no less than 1,800 
poster stamp designs to choose from. 
That’s probably a record. The designs are 
currently touring Germany as a traveling 
exhibition.

GERMAN POSTER STAMP
CATALOG

   Pionier-Publishing in Munich has re-
leased a catalog of 5000 different poster 
stamps — ‘Pionier Catalog No. 1.’ We 
haven’t seen it yet, so we’ll have to wait 
before giving our verdict.

WHAT WOULD YOU DO, IF
YOU GOT 5 KRONER?

   A similar question was asked by a Ger-
man head teacher to 120 boys aged 12 
to 12½, in which they were supposed 
to write in an unsigned letter what they 
would use 5 Marks for. From the an-
swers, it appeared that 12.5% of the boys 
would buy poster stamps with some of 
the money, but a simultaneous count 
showed that many more actually collect-
ed, namely 67 of the 120 boys or 55%—
they just didn’t want to buy their stamps.  
  In a girls’ school, it turned out that out of 
132 girls aged 13, 88 were poster stamp col-
lectors or 68%, and 18% of the girls bought 
stamps for their collection. For compar-
ison, it’s interesting that 6% of the boys

collected postage stamps, but not a single 
one of the girls.  
   I wonder if Danish schoolgirls are just 
as eager collectors as the boys, when it 
comes to poster stamps? They just don’t 
seem to care about postage stamps.

OUR PRIZE REBUS (Puzzle)

   Over 300 of our readers have taken on the 
prize challenge, but only about half have sub-
mitted a solution that we can recognize. Many 
write A. & L. genuine poster stamps, although 
any child should soon know that the correct 
word order is genuine A. & L. poster stamps. 
These solutions were not considered for the 
larger prizes, whose winners are mentioned 
elsewhere, but we have decided that everyone 
who submitted a solution will still receive one 
of our participation prizes.
   The prizes will be sent to the winners at the 
same time as the magazine.
   We haven’t fussed over trivialities. Any 
solution that could be justified had a chance 
to win one of the bigger prizes. Thus, we have 
recognized the following sailor’s variation: 
“None above, no one dislikes all genuine A. 
& L. poster stamps, but everyone does the oth-
ers.” And: “All genuine A. & L. poster stamps 
have none above them, none beside them, but 
everyone else below them.”

  First Prize: An elegant album with all issued 
genuine A. & L. poster stamps:
Leo Fischer, Ny Kongensgade 6, st.

   30 Second Prizes of 50 pcs. genuine A. & L. 
poster stamps:

Mrs. P. A. Larsen, N Fasanvej 63.
Knud Ahlbom, Nordre Frihavnsgade 57.
Axel Nielsen, Godthaabsvej 18 C 3.
Ove Madsen, Klosterstræde 22 1.
Bernt Hansen, Villa “Solvang”, Fredensborg.
Poul Schøller, Øresundsgade 98.
Else Frellesvig, Fuglegaardsvej 19, Gentofte.
T. Kongstad, Grønnehavevej 5, Helsingør.
Paul Møller, Abel Catrinegade 24 4.
Kjeld Kofod, Øster Søgade 10 4.



Knud Christensen, Studiestræde 47 A 3.
Erling Ipsen, Havnealle 12, Horsens.
Aage Larsen, Kattesundet 18 3.
A. Grønberg, Tjørnegade 8 4, on right.
Erik Hansen, Vester Boulevard 29.
Poul Schjønning, Vesterbrogade 125 4.
E. Nielsen, Prinsessegade 67 4.
Thor Caen, Gothersgade 14.
Frederik Pedersen, Vildersgades Barracks.
Miss L. Tegner, Vesterbrogade 86 3.
Axel Petersen, Krügersgade 1 2.
Iwan Stente, Heinegade 8 1.
Andreas Nielsen, Vesterbrogade 27 2, top floor.
Oluf Poulsen, Classensgade 55, ground floor.
Holger Reng, Frederikstadsgade 5.
Frans Nordvig, Gammeltoftsgade 12 A 5.
Leo Jensen, Amagergade 21 3.
Børge Tegner, Vesterbrogade 86 3.
Sv H. Soelberg, Amagertorv 10.
A. Storgaard, Store Kongensgade 63 3.

   50 Third Prizes of 25 pieces, genuine A. & L. 
poster stamps.
Mauritzen, Andr Bjørnsgade 11 4.  
Poul-Arne Engel, Bülowsvej 7 A 2.  
Mrs. Holst, Gartnergade 9 B 1, The Garden House.  
Simon Gjetting, I. E. Ohlsensgade 11 4.  
Kai Hansen, Zinnsgade 1 1.  
Wolfgang Hansen, Egilsgade 4 4.  
Thøger Jensen, Toftegaards Alle 19 1.  
Ina Margrethe Hansen, Lindegaardsv. 21,
   Charlottenlund.  
Max Nielsen, Amaliegade 3.  
Knud Friis, Frederiksvej 12 3.  
Valdemar Neumann, Dannebrogsg. 54 2.  
Knud Waldorff, Alhambravej 1, St.  
P. Rasmussen, Lille Marstrandsvej 3 1.  
Kehlmann Harnfeldt, Colbjørnsensg. 9 3.  
Margrethe Høpfner, Marstrandsg. 28, St.  
Mogens Kalko, Taarbæk, Villa “Solhøj”,
   Klampenborg.  
Lis Møller, Horsens Avis, Horsens.  
Inger Nathan, Jens Koefoedsgade 1.  
Grete Mik-Meyer, Gl. Kongevej 116 1.  
Aage Olsen, Lyongade 7, Mezzanine  
P. E. Jørgensen, Strandboulevard 31.  
Ravn, Brædstrup.  
Kai Olsen, Lille Marstrandsvej 2 2.
Ragnhild Dahl, Aug. Gerner’s Successors,
   Wine Merchant, Nørregade 7.  
Povl Krumbak, I. E. Ohlsensgade 13 2.  
Victor Sporleder, Olf. Fischersgade 37 1.  
Sven-Aage Pedersen, Nylandsvej 103, St.  
G. Egly, Fredericiagade 7, Vejle.  
Ebba Kuhn, Blegdamsvej 86 4.  
Karen Jensen, c/o Mr. Waldemar Kuhn,
   Blegdamsvej 86 4.  
Niels Laue Wolff, Graabrødretorv 16 2.  
Poul Hansen, I. E. Ohlsensgade 11 3.  
Victor Christensen, Aarhusgade 91, St.  
Herman Haugsted, Classensgade 34 2.  
Alb. von Huth, Rolighedsvej 5.

Svend Aage Henriksen, addr. First Sergeant
   V. Henriksen, Life Guards Barracks.
Olaf Meyer, Karl Bernhards Road 7 1.
Marie Louise Goldschmidt, Nørregade 33 2.
Erik Schottländer, GI. Kongevej 90 2.
Troels Schøller, Øresundsgade 98.
Niels Lund, Kirkegaardsvej 14, Vejle.
Inga Mortensen, c/o Aug. Gerners
   Successors, Nørregade 7.
Kaj Johansen, Colbjørnsensgade 6 3.
Aage W. Petersen, Roarsvej 21 2.
Alfred Henriksen, Ahornsgade 25, St.
Einar Mauritzen, Marstalsgade 30 1.
C. Petersen, Vesterfælled-Møllevej 13 2.
Kaj E. Andersen, Classensgade 11 2.
Miss Joh. Tegner, Vesterbrogade 86 3.
L. P. Madsen, Vestergade 38, Odense.

THE QUESTION IS —

   In this column, we are pleased to answer 
inquiries from our readers — but only in-
sofar as the question falls within the scope 
of the magazine.

Mr. L. P Madsen, Vestergade 38, Odense
   We have no problem granting you 15 genuine A. & 
L. poster stamps of your choice for every new sub-
scriber you bring us.

Mr. P. E. Jørgensen, Strandboulevard 31
   We thank you for the kind words about the A. & 
L. poster stamps and Samlermærket.

Mr. Gunnar Aakjær
   We have been pleased to note your postscript to 
the prize task solution: No one stands above, no one 
stands beside all genuine A. & L. poster stamps, but 
everyone else stands below. — That is so true, so true!

PLEASE NOTE

   Work on the large illustrated A. & L. 
catalog has now progressed so far that we 
canassuredly promise it with issue num-
ber 3. 
   Printing of issue 3 will be finished on 
Thursday, January 29.



Poster Stamp No. 255.  
Chr. Rasch, Bredgade 21.  

Architect, Carpenter.  
Designed by Thor Bøgelund-Jensen.  

(No. 1 in a Series of 4).

Poster Stamp No. 286.
Blauenfeldt & Tvede.

»Brilliant Bluing« for Washing.
Designed by Th. Iversen.
(No. 1 of a Series of 10).
Without gum on the back
through the entire series.

Poster Stamp No. 245. 
A/S Nyholm & Co. 

Champagne ‘Comte Boland’. 
Designed by Th. Iversen. 
(No. 1 in a series of 2).

Poster Stamp No. 266.  
Hans Friis.  

Butter, Eggs & Margarine.  
Designed by Axel Nygaard.  

(No. 3 in a series of 6).

Poster Stamp No. 262.
C. J. Carøe’s Cingalla Tea.

(The Last Omnibus).
Designed by Thor Bøgelund-Jensen.

Poster Stamp No. 248.
‘Thule’ Life Insurance Co.

General agency in Denmark.
25th Anniversary.

Poster Stamp No. 173.  
Automat Café.  

Frederiksberggade 25.  
(No. 1 in a series of 2).

Poster Stamp No. 235.  
Chapchal Frères Cigarettes.  

Fr. Christensen & Philip.  
(No. 1 in a series of 2).



WHAT THE PRESS THINKS

København, October 21:

                       The Twins.

   — Will you sell your poster stamp, Char-
lantus?
   — Do you think I’m crazy! I want many 
more, and Dad promised me an album for my 
birthday to keep them in, just like photographs.
   — Then I want an album too!
   — No, you won’t get one. Do you know what 
Grandpa says, Kalorius?
   — No.
   — He says it’s silly to collect poster stamps.
  — Who cares about him, he doesn’t know 
anything. Søren says he has one for a whole 
crown, and in a hundred years he could get 
much more for them. Do you know what I did 
this morning, but you mustn’t tell anyone. I 
gave my dog oatmeal!
   — Ooo. . .h! Didn’t Mom see?
   — Are you silly, boy. It was while Mom was 
out in the kitchen. It’s fun to have a dog!
   — I’ll tell!
  — Tattletale! Then I’ll take your top. And 
do you know what Mom said? She said it was 
nice that I finished it so quickly. I got two cents 
from Dad.
   — I’ll tell! I want one cent! Mo...m!
  — Can’t you keep quiet, boy! Mom, never 
mind!!! You’ll get the one cent, Charlantus. 
You mustn’t tell! Tomorrow you can give 
your dog porridge too, it’s fun. Shall we play 
Scouts?
   — I want the cent first!
   — Okay. Then we’ll go down and buy candy.
   — Shouldn’t we rather buy poster stamps?
  — Yesss! Come on, let’s march... we don’t 
need a cap on. Mo...m! We’re going out for a 
bit!

   — Mom is up in the attic, let’s just sneak 
out.
   — Hooray, this is fun!
   They rushed quickly down the stairs.
                                                      Snap-shot.

Nationaltidende  Dec. 19:  
   Andreasen & Lachmann’s lithographic 
business has these days released a series of 
new poster stamps, which are another testa-
ment to the company’s efforts to create some-
thing beautiful and original in this field. Many 
of these stamps, which are designed by Dan-
ish artists, stand out for their fine color com-
binations, and one must admire the creativity 
shown in the choice of motifs.  
   Every issue of “Samlermærket,” the spe-
cial journal for the Poster Stamp Collectors’ 
Union, features new stamps. By now, a con-
siderable number of stamps have been issued 
by Andreasen & Lachmann.  

København  Dec. 18:  
   The Journalists’ Association has these days 
released a beautiful stamp, of which we here 
present a reproduction that unfortunately has 
the flaw of showing only the drawing and not 
the fine, clear colors that make the stamp so 
appealing and stylish.  
   The stamp is sold for the benefit of the Jour-
nalists’ Association’s pension fund and will 
surely attract the interest of all collectors.  

Vort Land  Oct. 22:  
   Poster stamps have by no means yet reached 
their peak; on the contrary, they still capture 
much of the youth’s interest. The represen-
tative of “the genuine A. & L. Stamps,” An-
dreasen & Lachmann, has now released a 
small booklet with samples of the company’s 
lovely stamps — and it must be admitted 
that among these poster stamps are miniature 
works of art, which can in the most excellent 
way have an educational effect on young peo-
ple’s sense of color and art.

SAMLERMÆRKET AS A BIRTHDAY GIFT  
   There can hardly be a better birthday gift for children than a subscription to 
SAMLERMÆRKET, which every 14 days will bring new delight to the home. Beau-
tiful gift cards for annual, half-year, and quarterly subscriptions are available at

ANDREASEN & LACHMANN, Hestemøllestræde 6.



TWO KINDS OF COLLECTORS

   In ‘Weltarchiv,’ the German poster 
stamp magazine, a well-known advertis-
ing professional, Ernst Growald, writes, 
among other things: 
   For companies that want to reach a 
buying public, it is quite pointless to 
waste stamps in editions in the mil-
lions — a greater advertising effect will 
be achieved by issuing valuable poster 
stamps in small editions. There are two 
kinds of collectors — the wild and the 
purposeful. 
   The wild collector collects indiscrimi-
nately everything he gets for free or very 
cheaply — this group mainly consists of 
children. 
   The purposeful collector has his prin-
ciples — he evaluates individual stamps 
based on their artistic value, rarity (edi-
tion), availability, etc. 
   The wild collecting mania, which is 
rampant at the moment, carries its own 
death within it; it must perish in the 
huge overproduction and the resulting 
over-saturation among collectors. 
   But the purposeful collectors will be-
come more numerous to the advantage of 
the stamp issuers who, in due time, have 
realized that it only the quality matters, 
not the quantity.

German Principles for Collector and 
Stamp Issuers
   The same article further states: 
   Poster stamp publishers have no
interest in delivering cheap quality

materials for the Dealers’ Advertising 
Packages. They should only focus on 
making sure their stamps become valu-
able on their own. From my experience, 
the following basic principles can be es-
tablished:

1) The print runs must not be too large.
2) Reprints must not occur.
3) Skilled artists must provide the designs.
4) The reproduction quality must be ex-
     emplary.
5) Stamps should only be given away for
    free with products or to genuine enthu-
    siasts.
6) Sales to dealers should only happen at
    prices that ensure the stamps maintain
    a proper value.

   We must strongly distance ourselves 
from the last two of these ‘basic princi-
ples.’ We are increasingly convinced that 
any effort to artificially keep the value up 
is wrong, especially when stamp issuers 
also aim to sell their poster stamps at a 
good profit. You shouldn’t make money 
off the advertising itself, and when issuing 
poster stamps, the goal should be to get 
the entire print run circulated as quickly 
as possible so the promotion can take ef-
fect. Once the poster stamp is used up, its 
value will rise on its own, even if it was 
initially listed low, because anyone who 
wanted one could get it for free.
   The guiding principle should be: Make 
the best possible poster stamps and dis-
tribute them for free!

SAMLERMÆRKET is published on the 1st and 16th of each month and costs 1 Kr per quarter,
sent free of charge. The amount may be sent in stamps if desired, or paid directly

at our office. — When collecting in person, a subscription receipt must be presented.
In kiosks and at book and stationery stores, issues can be purchased individually for 25 Øre.
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